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NATION-WIDE  CANNED  FOODS 
CONTEST  DRAWS  HUGE  CROWDS 


Throngs  of  spectators  jammed  Grand  Central  Palace  the  week 
of  March  29  to  watch  the  six  sectional  winners  compete  for 
championship  honors  and  cash  prizes  in  Canco’s  2nd  Annual 
Canned  Foods  Cooking  Contest.  During  the  contest  more  than 
7,000,000  leaflets — each  carrying  a  message  about  canned  foods 
— and  50,000  grocery  displays  were  distributed,  and  the  thou¬ 
sands  of  women  who  visited  the  Canco  Educational  Exhibit  also 
received  copies  of  the  prize-winning  menus. 


NEW  YORK 
230  Park  Avenue 


SAN  FRANCISCO 
III  Sutter  Street 


CHICAGO 

104  South  Michigan  Avenue 


PRimiTivemfin... 

ARD  TODflV'S  Cflnn6D  FOOD  DaiCRCI6S 


Copyrishted  by  the 
American  Museum  of 
Natural  H istory.  . 
Painted  by  Charles 
R.  Knisht  under  the 
direction  of  Henry 
Fairfield  Osborn. 


Down  through  the  centuries  come  evidences  of  the  primitive 
man's  struggle  tor  life.  The  American  Museum  of  Natural  History 
has  collected  proofs  of  his  habits  ...  his  tools  .  .  .  utensils  .  .  .  and  pic¬ 
tures  his  way  of  living.  Scarcity  of  food  caused  him  great  privation. 
Today,  the  tin  can  carries  good  foods  into  every  part  of  the  world 
.  .  .  Inexpensively.  Heekin  Cans  play  no  small  part  In  this  great  indus¬ 
try.  We  know  our  customers  personally,  and  they  know  us  .  .  .  their 
problems  are  ours.  We  seek  an  opportunity  to  become  as  closely 
associated  with  you.  Let  us  hear  from  you. 

THE  HEEKIN  CAN  CO.,  CINCINNATI,  OHIO 
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VACUUM  PACKING,  with  its  attendant  profits  is 
now  available  to  the  PACKER  whose  products  are 
enclosed  in  square  or  oblong  cans. 

THIS  MACHINE  places  him  on  the  same  footing 
with  the  packer  of  round,  sanitary,  vacuum  cans.  It 
enables  him  to  reach  those  markets  open  only  to  the 
vacuum  packer;  to  cut  his  costs  and  to  improve  his 
products. 


The  No.  229  Rotary  Flanger  automati¬ 
cally  flanges  or  rims  both  ends  of  the 
bodies  at  one  time. 

An  even,  uniform  flange  without  distor¬ 
tion  or  cracking  of  metal. 


Here  are  some  of  the  features  of  this  machine 


Twenty-eight  inches  of  vacuum  with  sl  IVi  horse  power 
pump. 

Working  parts  totally  enclosed,  protected  from  acid,  steam 
and  all  foreign  elements.  Vital  parts  run  in  bath  of  oil. 

Exposed  shafts  and  important  parts  are  made  of  stainless 
steel.  Patented  four-roll  seaming  head. 


The  No.  176  Square  Can-End  Compound 
Applier  and  Curler  applies  latex  compound 
to  can-ends  by  use  of  a  die,  in  the  man¬ 
ner  of  a  printing  press. 


240  North  Ashland  Avenue,  Chicago,  U.  S.  A. 
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No.  226 
VACUUM 
CLOSING 
MACHINE 


Now  it  Is  more  important  than  ever  for  canners 
to  be  sure  that  the  cans  they  buy  are  hacked  up 
by  dependable  service  to  meet  every  emergency. 

Continental  through  its  32  years  of  experi¬ 
ence  has  the  man-power,  facilities  and  resources 
to  render  quickly  every  possible  service  for  its 
customers — permitting  them  to  concentrate  on 
getting  in  the  crops,  canning  them  and  selling 
the  packs. 

Most  important.  Continental  offers  the  high¬ 
est  quality  cans,  developed  by  men  who  have  de¬ 
voted  their  entire  lives  to  making  better  seams, 
better  coatings  and  better  enamels. 

Closing  machines,  designed  and  built  in 
Continental’s  own  machine  shops,  are  availa¬ 
ble  in  types  and  sizes  for  every  cannery  need. 

And  Continental’s  closing  machine  men,  lo¬ 
cated  right  in  the  heart  of  packing  activities,  are 
available  any  time  of  the  day  or  night,  quickly. 


When  unusual  problems  in  canning  arise  —  quick 
research  service  often  may  mean  the  difference 
between  profit  and  loss.  In  Continental’s  Labo¬ 
ratories  a  large  group  of  specialists  are  available 
to  render  immediate  assistance — men  backed  up 
by  a  wealth  of  practical  experience  gained  in  help¬ 
ing  canners  all  over  the  country. 

Continental’s  many  factories  and  warehouses 
located  at  convenient  points  assure  the  quick 
replenishing  of  depleted  can  stocks  during  peak 
periods — a  factor  relieving  you  of  worry  during 
times  of  sectional  distress.  Also  getting  the  cans 
on  your  siding  the  quickest  and  cheapest  way,  is 
still  another  matter,  one  in  which  our  Traffic 
Department  excels. 

Guard  as  you  will  against  unexpected  develop¬ 
ments  and  emergencies,  there  will  come  a  time 
when  you’ll  need  help  and  need  it  quickly — that’s 
when  you’ll  be  glad  you’re  a  Continental  customer. 


Continental  Can  Company 

NEW  YORK  CHICAGO  SAN  FRANCISCO 
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THE  CANNING  TRADE 

Established  1878 

Th6  JourntI  of  the  CANNING  and  Alliod  Industrios 


EDITORIALS 

I  ABOR — The  event  of  this  week  has  been  the  special 
I  meeting  of  the  National  Canners  Association,  in 
L_  Washington,  to  oppose  passage  of  the  Black- 
Connery,  30-hour,  labor  bill.  The  idea  of  the  sponsors 
of  this  bill  is  that  the  reduction  of  hours  from  an 
average  of  40,  as  now  worked,  to  30  would  make 
employment  for  all  now  idle  and  willing  to  work.  The 
theory  may  be  good,  but  in  practice  it  will  be  found 
not  workable,  and  that  is  why  the  President  is  said 
to  be  opposed  to  it,  and  why  the  labor  leaders  have 
given  it  but  faint-hearted  support,  even  if  that  much. 
It  will  not  be  possible  to  increase  the  wage  rate  to 
afford  the  worker  as  much  under  30  hours  as  he  now 
receives  under  40  hours.  That  would  run  the  costs 
to  such  a  heighth  that  production  would  slow  down, 
and  the  worker  himself  would  be  one  of  the  chief 
sufferers.  Forty  hours  are  not  burdensome  on  any 
worker,  and  as  a  change  from  the  former  48,  and  the, 
only  a  short  time  previous,  54  hours,  it  ought  to  be 
used  as  a  basis.  Under  any  consideration  the  canning 
industry,  during  its  active  season,  must  be  exempted, 
because  Nature  does  not  regard  any  hour-laws  in  the 
ripening  of  its  crops,  and  the  canners  must  take  those 
crops  as  and  when  they  are  ready.  And  the  location 
of  the  canneries  makes  it  impossible,  in  the  vast  ma¬ 
jority  of  instances,  to  keep  at  hand  added  shifts  of 
workers.  The  Government  knows  this,  as  shown  in 
the  exemption  of  this  industry  under  the  NRA  Codes 
of  hours,  and  in  the  recently  re-enacted  AAA  regula¬ 
tions,  and  it  will  most  certainly  take  care  of  this  un¬ 
avoidable  situation  when  any  labor  laws  are  passed. 
The  meeting  will  fully  appraise  the  lawmakers  of  the 
conditions,  and  that  is  good  work. 

On  Tuesday  night  we  listened  to  Representative 
Connery’s  broadcast,  and  if  you  did  you  must  have 
been  shocked  at  its  revelations.  Half  of  the  workers 
employed  are  drawing  less  than  $1,500  per  year,  which 
means  less  than  $29.00  per  week,  and  about  one-third 
of  them  are  getting  from  $1,000  to  $1,200  or  only 
about  $20.00  per  week.  How  can  the  canning  industry 
expect  to  maintain  consumption  of  its  increasing  packs 
upon  such  miserly  wages?  This  thing  comes  directly 
home  to  every  canner.  The  proposed  new  labor  laws 
are  said  to  be  based  upon  a  40-hour  week  at  40  cents 
per  hour,  or  $16.00  per  week.  Unless  there  are  several 
employed  in  the  household  there  must  be  slim  chance 
for  buying  any  canned  foods  in  such  a  worker’s  home. 
This  phase  of  the  consideration  reaches  more  closely 
home  to  you  than  the  idea  of  paying  such  wages  to 
your  workers.  But  it  is  the  latter  which  you  most  often 
think  about. 


WORK  VS.  RELIEF — Mr.  W.  W.  Thrasher  of 
Thomas  Roberts  &  Co.,  Philadelphia,  recently  wrote  to 
President  Roosevelt,  as  follows: 

THOMAS  ROBERTS  &  CO. 

Established  1858 

Commission  Merchants  and  Brokers 
135  South  Second  Street 
Philadelphia,  Pa. 

May  20,  1937. 

Hon.  Franklin  D.  Roosevelt, 

President  of  the  United  States, 

Washington,  D.  C. 

Dear  Mr.  President: 

We  are  canned  foods  commission  merchants,  having  been 
in  business  over  75  years,  representing  over  100  canners 
thruout  the  United  States.  Practically  all  of  these  canners 
are  located  in  the  States  of  Pennsylvania,  New  Jersey, 
Maryland,  Delaware  and  Virginia. 

Our  canners  all  have  the  same  complaint  to  register; 
namely,  it  is  a  physical  impossibility  to  get  labor  for  their 
canning  factories  and  their  farmers  to  secure  labor  for 
hai  vesting  the  crops. 

If  there  is  any  question  of  doubt  in  your  mind  regarding 
this  situation,  you  can  very  easily  verify  this  by  talking  to 
U.  S.  Senator  Townsend  of  Delaware  and  U.  S.  Senator 
Tydings  of  Maryland,  or  any  other  Senators  from  the  above- 
mentioned  districts. 

It  seems  to  me  with  9,000,000  unemployed  in  the  country, 
that  steps  should  be  taken  to  see  that  these  people  are  made 
to  work — that  they  are  sent  down  to  the  farms  and  canning 
factories.  Millions  and  millions  of  dollars  which  are  spent 
in  these  various  States  for  relief  could  be  saved  if  this  idle 
labor  was  made  to  work  in  the  rural  districts  adjacent  to 
the  large  cities,  and  they  would  not  only  be  able  to  care 
for  their  families  but  become  better  citizens. 

If  there  is  any  doubt  in  your  mind  as  to  this  condition, 
we  shall  be  very  glad  to  take  any  representative  whom  you 
choose  to  send  here,  around  to  the  various  canning  factories 
and  farms  to  see  for  themselves  the  dire  need  of  man  power. 

The  great  difficulty  in  trying  to  get  labor  today  is  the  fact 
they  are  on  relief,  and  if  they  once  get  off  relief,  they  fear 
they  cannot  get  back  again.  Our  canning  season  is  just 
starting  and  will  run  until  frost. 

As  an  American  citizen  and  taxpayer,  I  think  it  is  a 
crime  that  something  is  not  done  to  force  this  idle  labor — 
drawing  relief  today — to  work. 

The  Governors  of  the  various  states  mentioned  above,  as 
well  as  yourself,  have  a  duty  to  perform  to  see  that  proper 
steps  are  taken  with  regard  to  these  people  who  are  today 
living  off  charity. 

Think  of  the  atmosphere  in  which  their  children  are  being 
reared — that  of  idleness.  We  are  lead  to  believe  that  the 
idle  cannot  secure  work.  This  is  all  ridiculous.  Men  and 
women,  both  young  and  old,  could  very  easily  sit  at  a  table 
and  peal  tomatoes  or  snip  beans,  or  do  other  necessary 
labor  around  canning  factories,  as  well  as  on  farms.  A  move 
in  this  direction  will  not  only  save  millions  of  dollars  for 
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the  farmers,  but  will  also  make  better  citizens  of  those  now 
on  relief. 

Before  we  had  this  relief  we  had  plenty  of  labor  on  the 
farms  and  plenty  of  labor  in  the  canning  factories.  These 
men  are  now  beginning  to  believe  that  this  country  owes 
them  a  livelihood  without  work. 

I  sincerely  trust  this  letter  will  not  have  a  stereotype 
reply,  but  that  proper  action  will  be  taken  to  see  that  this 
matter  is  properly  investigated. 

I  am  sending  a  copy  of  this  letter  to  the  Governors  of  the 
various  states  mentioned  above,  and  unless  some  action  is 
taken  in  this  matter,  I  shall  also  furnish  the  newspapers 
with  a  copy  of  this  request  for  the  labor  mentioned. 

Very  truly  yours, 

THOS.  ROBERTS  &  CO., 

WWT:G  W.  W.  Thrasher. 

Mr.  Thrasher  informs  us  that  since  then  representa¬ 
tives  have  called  on  him,  and  they  have  put  other  men 
into  the  field  to  ascertain  the  exact  conditions.  The 
need  is  real,  and  the  suggestion  which  he  makes  to 
offer  the  work,  and  upon  failure  to  accept  it,  to  remove 
them  from  relief,  is  the  right  solution.  For  the  sake 
of  the  morale  of  the  workers,  more  than  for  the  amount 
of  money  involved,  this  Relief  must  be  stopped.  Every 
other  country  which  took  up  this  system  of  “doles”  has 
had  to  abandon  it,  as  ruining  its  labor,  and  we  have 
reached  that  pass  ourselves,  and  the  action  must  be 
taken.  Anyone  able  to  work,  and  who  can  get  work 
and  will  not  work  should  not  be  kept  on  the  dole,  or 
relief.  In  this  immediate  section,  and  in  the  South 
generally,  it  is  almost  impossible  to  get  negro  help  to 
work,  as  they  are  all  on  the  dole,  and  are  satisfied 
with  the  amount  received,  and  won’t  work.  We  were 
heartily  in  sympathy  with  this  relief  when  it  was  so 
badly  needed ;  but  that  time  has  passed,  and  the  relief 
should  be  ended — for  this  kind  of  labor.  The  sick,  the 
lame,  the  blind  and  the  aged,  in  common  humanity 
must  be  well  cared  for,  and  they  will  be,  but  we  must 
be  careful  that  we  do  not  make  a  large  section  of  our 
good  labor  natural  “bums”.  And  we  are  doing  just 
that  as  relief  is  now  handled. 

At  least  the  canning  industry  offers  a  large  outlet 
for  the  unemployed,  at  fair  wages,  under  fine,  summer 
conditions,  and  it,  together  with  the  growers  who  raise 
canning  crops,  can  knock  a  big  hole  in  this  relief  bill, 
while  helping  every  consumer  in  the  country,  in  pro¬ 
viding  good  foods,  at  reasonable  costs.  This  is  an 
appeal  that  the  Government  will  have  a  hard  time 
rejecting. 

But  what  will  be  done  by  the  “Labor  Leaders”  who 
will  most  certainly  try  to  keep  them  from  working,  or 
anyone  else,  unless  they  knuckle  down  to  their  dictates  ? 

• 

PRESIDENT  L.  L.  MALONEY  STRICKEN 

L.  L.  Maloney,  Justright  Canning  Co.,  Townsend, 
Del.,  and  president  of  the  Tri-States  Packers  Associa¬ 
tion,  was  stricken  with  a  heart  attack  on  Sunday,  June 
6.  Mr.  Maloney  was  taken  ill  while  dressing  but  made 
his  way  to  his  bed  where  he  was  found  unconscious  a 
short  time  later  by  his  wife.  Thursday,  June  10,  at 
noon,  Mr.  Maloney  was  still  unconscious.  The 
Canning  Trade  joins  his  many  friends  in  wishing  Mr. 
Maloney  a  speedy  and  complete  recovery. 


THE  CANNING  TRADE 

PUBUSHED  EVERY  MONDAY 

20  South  Gay  Street,  Baltimore,  Md. 

Arthur  I.  Judge,  Manager  and  Editor 
Entered  as  second-class  matter  at  the  Postoffice,  Baltimore,  Md., 
under  Act  of  March  S,  1879. 

Telephone  Plaza  2698 

The  Canning  Trade  is  the  only  paper  published  exclusively 
in  the  interest  of  the  Canned  Food  Packers  of  the  United  States 
and  Canada.  Now  in  its  fifty-ninth  year. 

Packers  are  invited  and  requested  to  use  the  columns  of 
The  Canning  Trade  for  inquiries  and  discussions  among  them¬ 
selves  on  all  matters  pertaining  to  their  business. 

Business  communications  from  all  sections  are  desired,  but 
anonymous  letters  will  be  ignored. 

Address  all  communications  to  The  Canning  Trade,  Bal¬ 
timore.  Md. 

TERMS  OF  SUBSCRIPTION 


One  Year  ------  $3.00 

Canada  -------  4.00 

Foreign  -------  6.00 

Extra  Copies,  when  on  hand,  each  -  .10 


Advertising  Rates  Upon  Application 
Make  all  Checks  or  Money  Orders  payable  to 
The  Canning  Trade 


FOOD  INDEX  DECLINES 

HOLESALE  grocery  prices  reacted  slightly 
during  May,  according  to  the  monthly  whole¬ 
sale  grocery  price  index  compiled  by  Dr.  Lewis 
H.  Haney  for  the  National- American  Wholesale 
Grocers’  Association. 

Reporting  on  price  trends  during  May,  Dr.  Haney 
says:  “The  index  declined  slightly  again  in  May.  It 
was  0.5  per  cent  below  April,  although  normally  it 
rises  about  0.8  per  cent  in  May. 

“A  typical  bill  of  wholesale  groceries  gives  an  index 
of  91.1  in  May,  against  91.6  in  April.  The  average 
for  1921  is  taken  as  100.  The  index  is  11.1  per  cent 
above  the  figure  for  May,  1936. 

“The  index  is  based  on  a  list  of  24  representative 
grocery  items,  the  daily  quotations  of  which  are 
averaged,  a  weight  being  given  to  each  according  to 
its  importance  in  the  sales  of  an  average  grocer. 

“The  average  price  of  peas  again  declined  sharply, 
and  other  items  which  averaged  lower  were  cheese, 
codfish,  cottonseed  oil,  sugar,  rice,  prunes,  raisins, 
dried  beans,  and  corn.  Items  which  averaged  higher 
were  corn  syrup,  coffee,  tea,  tomatoes,  pink  salmon, 
lard,  flour,  and  cornmeal.” 

The  May  averages  for  the  past  seventeen  years  are 
as  follows: 


1921 . 

.  98.8 

1930 . 

.  95.7 

1922 . 

. 102.5 

1931 . 

.  79.3 

1923 . 

. 125.9 

1932 . 

.  67.93 

1924 . 

. 117.1 

1933 . 

.  71.4 

1925 . 

. 120.1 

1934 . 

.  81.8 

1926 . 

. 115.9 

1935 . 

.  88.3 

1927 . 

. 109.4 

1936 . 

.  82.0 

1928 . 

. 113.0 

1937 . 

.  91.1 

1929 . 

. 109.6 
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Bean^  Cabbage  and  Onion  Maggots 

by  Ray  Hutson 

Michigan  State  College,  Extension  Division 


INSECT  infestations  vary  with  seasonal  conditions. 
Maggots  commonly  cause  trouble  in  comparatively 
moist,  late  seasons.  The  damage  from  maggot  feed¬ 
ing  is  aggravated  by  infection  by  disease  organisms 
gathered  by  the  insect  in  moving  through  the  soil  and 
brought  in  contact  with  wounded  surfaces. 

.  Any  conditions,  such  as  fertilization  or  proper  land 
fitting,  which  will  contribute  to  the  growing  of  a 
healthy,  vigorous,  normal  plant  will  decrease  maggot 
injury.  Consequently,  every  reasonable  effort  should 
be  bent  toward  getting  susceptible  plants  established 
and  growing  healthily  as  soon  as  possible  after  the  seed 
is  planted  or  the  plants  are  placed  in  the  field. 

THE  BEAN  MAGGOT 

(Hylemia  cilicrura) 

The  bean  maggot  is  closely  related  to  the  cabbage 
maggot  and  the  onion  maggot.  It  is  sometimes  known 
as  the  seed-corn  maggot.  In  appearance  the  three 
species  resemble  one  another  closely,  but,  in  habit, 
differences  exist  that  call  for  entirely  different  control 
measures. 

In  Michigan  the  majority  of  the  bean  maggots  pass 
the  winter  in  the  maggot  stage  on  the  roots  of  clovers 
and  in  fresh  manure.  Regardless,  they  may  be  found 
in  clover  roots  at  the  time  when  beans  are  planted, 
and  when  beans  are  put  on  recently  plowed,  infested 
clover  sod,  the  maggots  simply  move  over  from  the 
dying  clover  roots  to  the  fresh  sprouting  corn  and  bean 
plants.  Bean  plants  where  the  seed  is  deeply  planted 
may  be  fairly  riddled  by  the  maggots,  before  they  ap¬ 
pear  above  the  surface  of  the  soil. 

CONTROL 

Conditions  favorable  to  the  bean  maggot,  from  the 
maggot’s  standpoint,  are  late  spring  plowing  (so  that 
the  larvae  do  not  have  time  to  pupate  before  the  beans 
sprout),  fresh  manure,  clover  straw  on  or  in  the  soil, 
and  deep  seeding. 

Therefore,  it  is  recommended  that  bean  land  be 
plowed  in  the  fall  or  EARLY  spring,  and  that  the 
seeding  average  little  more  than  one-half  inch  deep, 
in  order  that  the  beans  may  appear  above  the  ground 
before  the  tiny  bud,  which  is  to  be  found  between  the 
cotyledons  (halves  of  the  seed)  is  eaten  off.  If  manure 
is  used,  plow  it  under;  manure  as  a  top  dressing  at¬ 
tracts  bean  maggots.  Alfalfa  roots  are  fleshy  and 
serve  to  nourish  the  maggots  much  longer  than  do 
roots  of  June  clover  or  of  any  of  the  other  clovers. 
Therefore,  if  alfalfa  land  is  to  be  used,  plow  it  in  the 
fall.  Canada  thistle  roots  serve  the  same  purpose,  and, 
for  this  reason,  it  is  advisable  to  plow  land  infested 


with  thistles  in  the  fall.  Occasional  instances  of  heavy 
growths  of  dandelions  should  be  treated  in  the  same 
way,  if  possible. 

The  later  generations  of  maggots  seldom,  if  ever,  do 
much  damage  to  beans;  since  the  bean  roots  are  less 
succulent  by  the  time  the  maggots  appear. 

CABBAGE  MAGGOT 

(Hylemia  brassicae) 

The  cabbage  maggot  is  the  immature  or  larval  stage 
of  a  small  fly  which  resembles  the  housefly. 

This  pest  hatches  from  an  egg  laid  by  the  parent 
fly  on  or  near  the  stem  of  the  plant  at  the  ground  level. 
The  damage  to  plants  arises  from  the  feeding  habits 
of  the  insect  which  tunnels  into  the  root  tissues  infect¬ 
ing  them  with  rots.  Cabbage,  cauliflower,  turnip, 
radish,  rape,  mustard,  in  fact  all  cultivated  plants 
belonging  to  the  cabbage  family,  are  attacked  in  the 
same  way. 

CONTROL 

Healthy,  thrifty  plants  in  fertile,  well-watered  soil 
are  less  susceptible  to  maggot  infestation. 

The  method  to  use  for  cabbage  maggot  control  de¬ 
pends  largely  upon  the  size  of  the  planting  and  the 
plant  attacked. 

Watering  cabbage  with  a  corrosive  sublimate  solu¬ 
tion  is  a  reliable  treatment.  It  is  applied  by  watering 
about  the  plants  when  they  are  set  out  and  two  times 
afterward  at  weekly  intervals. 

The  same  treatment  must  be  repeated  several  times 
on  radishes  starting  when  the  leaves  appear. 

Corrosive  sublimate  (bichloride  of  mercury)  is  a 
violent  poison  and  must  be  handled  with  care.  It  cor¬ 
rodes  metals,  consequently  it  must  be  handled  in  wood, 
pottery,  glass,  or  other  resistant  containers.  A  metal 
container  coated  with  asphalt  is  sometimes  used. 

A  solution  of  sorrosive  sublimate  suitable  for  pro¬ 
tecting  cabbages  and  other  susceptible  plants  from 
cabbage  maggot  is  made  by  dissolving  one  ounce  of 
corrosive  sublimate  in  one  gallon  of  water.  One  pint 
of  this  stock  solution  is  diluted  to  one  gallon  and  ap¬ 
plied  at  the  rate  of  one-half  teacupful  about  the  roots 
of  each  plant. 

Tar  paper  disks  placed  about  the  plants  at  the 
ground  level  and  in  close  contact  with  the  soil  are  pre¬ 
ferred  by  some  growers  chiefly  because  but  one  appli¬ 
cation  is  necessary.  The  tarred  felt  paper  disks  are 
commonly  made  about  3  inches  in  diameter,  with  a 
small  hole  in  the  center  and  a  cut  from  this  hole  to  the 
edge. 
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THE  ONION  MAGGOT 

(Hylemyia  antiqim) 

The  onion  maggot  is  a  footless,  white  maggot,  which 
tunnels  in  the  bulbs  and  underground  stems  of  onions, 
both  seed  onions  and  multipliers.  The  adults  of  these 
maggots  are  flies  resembling  house-flies,  except  that 
they  are  much  smaller.  The  flies  lay  their  eggs  on 
onion  plants  at  the  ground  level,  and  from  the  eggs  are 
hatched  maggots  that  tunnel  down  into  the  onion  bulbs. 

In  a  small  way,  it  is  possible  to  control  the  maggots 
just  as  one  controls  the  cabbage  maggot  in  rows  of 
radishes,  using  a  solution  of  corrosive  sublimate. 
(Follow  directions  as  under  Cabbage  Maggot.) 

The  high  cost  of  the  corrosive  sublimate  treatment, 
due  to  the  cost  of  materials  and  the  labor  involved,  has 
thus  far  operated  against  the  popularity  of  the  treat¬ 
ment  and  resulted  in  instituting  a  search  for  some 
agent  which  can  be  applied  rapidly  as  a  soil  spray,  and 
which  will  not  injure  the  plants  if  they  also  become 
wetted. 

It  has  been  found  that  several  of  -the  commercial 
emulsions  and  miscible  oils  used  at  the  rate  of  2  parts 
to  100  of  water  and  that  homemade  emulsion  prepared 
with  caseinate  calcium  or  with  bordeaux  mixture  at 
the  same  rate  serve  well  for  this  purpose.  However, 
the  main  onion  crop  in  Michigan  is  one  of  seed  onions, 
and  while  one  can  effect  a  very  satisfactory  degree  of 
control  of  the  first  generation  of  maggots  by  the  use 
of  these  emulsions,  when  the  second  generation  ap¬ 
pears,  the  ground  is  so  completely  covered  by  the  tops 
of  the  onions  that  it  is  impossible  to  get  through  with 
machinery  to  continue  the  treatment.  Such  a  treat¬ 
ment  has  been  found  eminently  satisfactory  in  Illinois, 
where  “set  onions”  are  grown.  It  is  believed  that  iso¬ 
lated  fields  of  seed  onions  could  be  so  protected  during 
the  development  of  the  first  generation  of  maggots  that 
the  injury  ordinarily  done  by  the  second  generation 
could  be  ignored.  However,  the  bulk  of  Michigan 
onions  are  grown  in  large  tracts  of  muck  land  cut  up 
into  small  holdings,  so  that  almost  continuous  areas 
planted  to  onions  extend. for  miles.  It  is  obvious  that 
under  such  conditions  a  redistribution  of  the  pests  will 
necessarily  take  place  when  the  second  generation  of 
flies  is  developed  so  that  little  benefit  is  noticeable  in 
treated  plants  at  harvest  time. 

Recently  made  field  observations  conclusively  prove 
that  the  most  important  source  of  infestation  in  Michi¬ 
gan  commercial  onion  fields  comes  from  cull  onions 
left  either  on  the  ground,  scattered  or  in  piles,  or  about 
packing  or  sorting  houses.  An  examination  of  such 
piles  of  cull  onions  discloses  almost  unbelievable  num¬ 
bers  of  pupae  both  in  the  piles  of  onions  themselves  or 
buried  in  the  underlying  soil.  At  the  time  when  seed 
onions  first  appear  above  ground  it  is  possible  to  stir 
up  swarms  of  the  adults  of  onion  maggots  from  such 
accumulations  of  culls  located  at  no  great  distance 
from  newly  planted  fields.  One  may  observe  flies  lay¬ 
ing  eggs  on  the  decaying  onions,  while  others  make 
their  way  to  new  fields  and  deposit  their  eggs  on  the 
young  plants.  This  process  of  laying  eggs  takes  place 
over  a  considerable  period  of  time.  If  onions  free  from 


maggots  are  to  be  grown,  it  is  imperative  that  all  cull 
onions  be  disposed  of  immediately  after  onion  harvest. 
When  cull  onions  are  allowed  to  lie  on  the  ground  for 
even  a  few  days,  the  maggots  begin  to  leave  the  onions 
and  to  bury  themselves  in  the  soil  a  few  inches  beneath 
the  surface,  while  others  remain  hidden  among  the 
culls.  All  culls  should  be  disposed  of  immediately  after 
harvest,  and  before  the  maggots  have  buried  them¬ 
selves  in  the  soil.  The  destruction  of  the  culls  may  be 
accomplished  by  burying  under  a  foot  or  more  of  com¬ 
pacted  soil,  by  fire,  or  in  some  special  cases  by  boiling, 
either  with  steam  or  in  some  other  manner. 

Spring  practice:  Early  deep  spring  plowing  will 
accomplish  a  good  deal,  although  fall  plowing  is 
preferable. 

It  is  obvious  that  any  treatment  should  be  followed 
out  over  large  areas  if  best  results  are  to  be  expected, 
although  local  treatment  will  more  than  pay  for  itself. 

MORE  LICENSE  FEES 

NEW  licensing  regulation,  with  a  labor  stan¬ 
dards  feature  embodied,  is  now  before  Congress, 
Francis  L.  Whitmarsh,  chairman  of  the  legis¬ 
lative  committee  of  the  National-American  Wholesale 
Grocers’  Association,  reports  in  analyzing  H.  R.  7180, 
which  provides  for  licensing  of  persons  engaged  in 
interstate  commerce.  Commenting  on  this  measure, 
Mr.  Whitmarsh  says: 

“This  measure  would  be  known  as  the  Federal  Licensing  Act 
of  1937  and  provides  for  the  licensing  of  persons  engaged  in 
interstate  and  foreign  commerce  and  for  the  regulation  and  pro¬ 
tection  of  such  commerce.  Upon  enactment  of  this  measure  it 
w’ould  be  unlawful  for  any  person  engaged  in  a  business  to  en¬ 
gage  dii’ectly  or  indirectly  in  commerce  or  in  any  activity  affect¬ 
ing  commerce  unless  such  person  had  obtained  a  license  from 
the  Federal  Trade  Commission. 

“Such  a  license  would  not  be  granted  to  any  person  unless 
such  person  had  agreed  not  to  ship,  transport,  handle,  I’eceive 
or  transmit  in  any  manner  any  article  or  commodity  or  product 
of  any  business  in  which  any  worker,  excepting  officers,  execu¬ 
tives,  superintendents,  and  supervisory  force  and  their  personnel 
and  Immediate  clerical  assistants,  was  employed  more  than  eight 
hours  in  any  one  day  or  more  than  forty  hours  in  any  one  week 
without  the  payment  of  time  and  a  half  for  overtime.  Under 
special  conditions  the  Federal  Trade  Commission  could  issue  an 
exemption  permit.  Furthermore,  a  license  would  not  be  granted 
for  any  business  in  which  any  individual  under  the  age  of  16 
years  was  employed  or  for  which  penal  labor  was  employed. 

“The  measure  further  provides  for  the  establishment  of  just 
and  reasonable  weekly  wages  sufficient  to  permit  workers  to 
maintain  standards  of  living  of  decency  and  comfort,  the  Com¬ 
mission  to  make  findings  as  to  minimum  weekly  wages  and  in 
no  instance  could  the  standard  be  less  than  $12  as  a  weekly 
wage  for  a  full-time  week. 

“Any  labor  organization  representing  workers  for  collective 
bargaining  purposes  would  be  required  to  file  with  the  Federal 
Trade  Commission  a  copy  of  its  charter  and  by-laws  or  other 
articles  of  association,  together  with  a  statement  with  respect 
to  its  operations,  including  information  concerning  its  organi¬ 
zation  and  financial  structure,  officers  and  personnel,  and  such 
further  information  as  the  Commission  might  require. 

“Such  labor  organizations  and  local  units  thereof  could  not 
represent  any  group  of  workers  for  collective  bargaining  pur¬ 
poses  unless  such  labor  organization  and  the  local  unit  thereof 
had  obtained  a  license  from  the  Federal  Trade  Commission;  and 
no  such  license  would  be  granted  unless  such  organizations  agree 
to  refrain  from  engaging  in  certain  activities,  such  as  forcing 
any  worker  to  join  any  labor  organization  by  intimidation, 
injuring  property  and  engaging  in  or  carrying  on  any  strike  in 
violation  of  any  agreement  entered  into,” 
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Elevator  Boot 

LcMds  elevator  buckets  uniformly  and  entirely 
without  the  slightest  damage  to  peas  or  beans. 
Greatly  improved  over  all  earlier  Boots. 
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CROP  REPORTS 

Reported  Direct  by  CANNERS 

Contribute  your  share  and  keep  this  column  up  to  the  minute. 
We  urge  your  co-operation  and  invite  your  communications. 


PEAS 

MORRISTOWN,  IND.,  June  2,  1937 — Have  made  a  nice 
growth  up  to  this  time  but  are  about  ten  days  late. 
Hot,  dry  weather  may  reduce  yield  considerably,  unless 
we  have  rain  and  cooler  weather.  We  had  too  much 
rain  and  cool  weather  early,  which  delayed  planting 
and  now  it  has  turned  hot  and  dry,  which  is  hard  on 
peas. 

NEWARK,  N.  Y.,  June  7,  1937 — Fine  condition;  very 
few  aphis. 

VERONA,  N.  Y.,  June  7,  1937 — Most  of  peas  planted 
two  to  three  weeks  late.  Early  planting  has  thin  stand. 
Present  weather  conditions  good. 

COLUMBUS,  WIS.,  June  7,  1937 — Crop  in  Wisconsin 
is  developing  nicely,  weather  conditions  at  present 
being  almost  ideal,  with  sufficient  moisture  and  not  too 
much  hot  weather.  Early  plantings  are  quite  generally 
in  full  blossom  and  the  packs  will  probably  begin  within 
a  few  days  either  way  of  about  June  25th.  Have  been 
packing  for  over  a  week  at  Lawrence,  Kansas,  where 
we  are  getting  excellent  quality  and  a  satisfactory 
yield,  despite  the  heavy  aphid  infestation,  which  how¬ 
ever,  is  very  effectively  controlled  by  spraying,  using 
mixtures  containing  Rotenone  derived  from  denis  and 
cube.  Our  pack  in  Indiana  will  begin  about  June  7th 
or  8th. 

SHEBOYGAN,  WIS.,  June  .7,  1937 — Acreage  somewhat 
reduced  below  intended  acreage,  because  of  late  plant¬ 
ing  season.  Crop  generally  looking  good,  except  that 
some  early  plantings  have  resulted  in  poor  stands  be¬ 
cause  of  crusted  condition  of  the  soil. 

BEANS 

COLLINSVILLE,  ILL.,  June  7,  1937 — Green:  In  good 
shape. 

JUNCTION  CITY,  KY.,  June  1,  1937 — Have  a  normal 
acreage  but  were  compelled  to  pay  more  for  this  prod¬ 
uct.  We  are  having  quite  a  bit  of  trouble  getting  beans 
to  sprout  properly,  as  the  spring  has  been  cold  and  wet. 
Pack  probably  about  normal,  possible  a  slight  reduc¬ 
tion. 

PADUCAH,  KY.,  June  3,  1937 — 10  per  cent  crop  on 
early  beans.  Ohio  River  went  wild  again  about  the 
20th  of  May,  which  took  most  of  the  crop. 

NEWARK,  N.  Y.,  June  7,  1937 — Show  good  germina¬ 
tion. 


PLEASANT  GROVE,  UTAH,  June  1,  1937 — Stringbeans : 
Have  been  planted  but  are  about  ten  days  later  than 
the  plantings  of  the  last  few  seasons,  with  the  acreage 
cut  20  per  cent.  Looks  like  we  will  have  a  normal 
crop  on  the  acreage  planted. 

SHEBOYGAN,  WIS.,  June  7,  1937 — Acreage  limited  be¬ 
cause  growers  anticipate  higher  labor  costs. 

CORN 

MORRISTOWN,  IND.,  June  2,  1937 — Acreage  that  is 
planted  is  starting  off  in  good  condition.  Later  plant¬ 
ings  on  late  plowed  fields  will  have  a  hard  time  coming 
up  unless  it  rains  shortly. 

NEWARK,  N.  Y.,  June  7,  1937 — Still  being  planted. 

VERONA,  N.  Y.,  June  7,  1937 — Just  planted.  Favor¬ 
able  planting  conditions. 

LUCKY,  PA.,  June  5,  1937 — Sweet:  Finished  plant¬ 
ing  June  3rd;  good  stand.  Acreage  same  as  last  year. 
Rain  is  needed  badly. 

COLUMBUS,  WIS.,  June  7, 1937 — Planting  is  just  about 
completed  and  the  earlier  plantings  are  up  just  about 
high  enough  to  cultivate. 

SHEBOYGAN,  WIS.,  June  7,  1937 — Will  finish  planting 
this  week.  First  plantings  are  up  and  looking  good. 

TOMATOES 

COLLINSVILLE,  ILL.,  June  7,  1937 — Plants  are  having 
a  good  start.  Season  looks  very  favorable.  Expect 
the  best  pack  that  we  have  had  for  five  years.  Having 
plenty  of  rain  and  weather  is  nice  and  cool. 

MORRISTOWN,  IND.,  June  2,  1937 — Acreage  about  75 
per  cent  set  in  this  locality.  Weather  has  been  hot 
and  dry  for  the  last  four  days  and  unless  it  rains 
shortly,  will  have  difficulty  in  getting  plants  to  live. 
Some  acreage  being  cancelled  due  to  weather  condi¬ 
tions.  Had  too  much  rain  and  cool  weather  earlier  in 
the  season,  which  delayed  planting  and  now  it  has 
turned  hot  and  dry,  which  is  hard  on  tomatoes. 

PAOLI,  IND.,  June  7,  1937 — Cannot  tell  as  yet  just 
what  percentage  of  our  contracted  acreage  will  be  set. 
Do  know  that  growers  have  been  setting  a  lot  of  plants 
during  the  past  week.  Expect  to  continue  for  perhaps 
two  weeks.  It  is  our  belief  that  we  are  at  least  one 
week  ahead  of  our  usual  setting  time. 

(Continued  on  page  34) 
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The  new  Husker  (right),  at  unprece¬ 
dented  speed,  will  pay  for  itself  hy  the  sav¬ 
ings  of  corn  alone.  The  new  Cutter 
(helow)  produces  many  more  cans  per  ton-of- 
corn  than  any  other  mechanical  cutting 
method. 


Both  of  these  ball-bearing-equipped  machines  are 
built  by  one  of  the  country’s  leading  precision  tool 
manufacturers,  Rockford  Drilling  Machine  Division 
of  Borg-Wamer  Corporation,  at  Rockford,  Illinois. 

Write  for  descriptive  literature 
covering  ^Zie  Corn  Canning 
Equipment  and  the  ^uc  Method 
of  Canning  Whole-kernel  ,Corn 


Westminster,  Maryland 


A  NECESSITY  FOR  BETTER  PACKS  OF 

PEAS  OR  LIMA  BEANS  AT  GREATER  PROFITS 

■TiHEY  thresh  the  peas  more  thoroughly 
^  out  of  the  vines  and  reduce  breakage  dur¬ 
ing  the  hulling  process.  They  improve  the 
quality  of  the  pack  because  the  peas  saved 
are  the  most  tender  ones  that  are  in  the 
pods,  and  because  they  very  efficiently 
thresh  young  and  tender  peas. 

The  reasons  for  these  large  and  important 
savings  are  due  to  many  exclusive  patented 
features. 


•  The  sturdy  construction 
and  low  up-keep  cost  are 
greatly  appreciated  by  users. 


FRANK  HAMACHEK  MACHINE  CO. 

M aniif  lie  hirers  of  Vtners,  V'tner  Feeders,  Ensilage  Distributors  and  Cham  Adjusters 

KEWAUNEE,  WISCONSIN 
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Marketing  Agreement  Act  To  Aid  Fruit, 
Vegetable,  Dairy  Programs 


PRESIDENTIAL  approval  of  the  Marketing  Agree¬ 
ment  Act  of  1937  enables  continued  operation  of 
marketing  programs  which  directly  affect  more 
than  a  million  producers  of  fruits,  vegetables,  nuts, 
and  dairy  products  in  all  sections  of  the  country,  F.  R. 
Wilcox,  Director  of  the  Division  of  Marketing  and 
Marketing  Agreements  of  the  Agricultural  Adjust¬ 
ment  Administration,  said. 

The  Marketing  Agreement  Act,  approved  June  3  by 
the  President,  reenacts  and  amends  the  marketing 
agreement  and  order  provisions  of  the  Agricultural  Ad¬ 
justment  Act.  The  bill,  known  as  H.  R,  5722,  was 
passed  by  the  House  April  19  and  by  the  Senate  May  24. 

“The  new  Act,  under  which  marketing  agreement 
programs  for  the  regulation  of  interstate  commerce  in 
agricultural  commodities  will  operate,  not  only  provides 
for  the  continuance  of  programs  now  in  effect,  but  also 
clarifies  the  legal  status  of  the  provisions  of  law  under 
which  these  marketing  agreement  programs  may  be 
developed,”  Mr.  Wilcox  explained. 

“Since  the  United  States  Supreme  Court’s  decision  in 
the  Hoosac-Mills  case  on  January  6,  1936,  certain  dis¬ 
trict  courts  have  interpreted  that  decision,  which 
involved  production  control  and  processing  taxes,  as 
also  rendering  invalid  the  marketing  agreement  and 
order  provisions  of  the  Agricultural  Adjustment  Act, 
which  were  designed  to  improve  the  purchasing  power 
of  farmers  by  encouraging  orderly  marketing  through 
regulation  of  interstate  commerce,”  Mr.  Wilcox  said. 
“This  interpretation  by  certain  of  the  lower  courts 
rendered  temporarily  ineffective  marketing  agreement 
programs  in  districts  where  such  interpretations  were 
made.  Although  the  Agricultural  Adjustment  Act  con¬ 
tains  a  clause  providing  for  separability,  these  lower 
courts  maintained  that  the  Hoosac-Mills  decision  invali¬ 
dated  the  entire  Act,  including  regulation  under 
marketing  agreement  programs. 

“The  enactment  of  the  Agricultural  Marketing  Agree¬ 
ment  Act  of  1937  removes  the  technical  question  of 
separability  upon  which  these  adverse  decisions  have 
rested,”  Mr.  Wilcox  stated.  “It  enables  producers  to 
obtain  the  benefits  of  the  marketing  agreement  pro¬ 
grams  without  waiting  until  cases  involving  the 
question  of  whether  the  Hoosac-Mills  decision  affected 
the  marketing  agreement  programs  are  acted  upon  by 
the  Supreme  Court.” 

Under  the  law,  the  marketing  agreement  and  order 
comprise  component  parts  of  a  single  program — a  mar¬ 
keting  agreement  program — ^which  is  designed  to  con¬ 
trol  or  regulate  certain  phases  of  interstate  commerce 
in  an  agricultural  commodity  for  a  particular  region 


or  marketing  area.  The  marketing  agreement  is  a 
voluntary  contract  between  handlers  of  a  particular 
commodity  and  the  Secretary  of  Agriculture.  In  those 
instances  where  it  is  desirable  to  regulate  all  of  the 
commodity  in  the  marketing  area,  the  Secretary  of 
Agriculture  is  authorized  to  issue  orders.  The  order  is 
in  the  nature  of  a  regulation  making  the  provisions  of 
the  agreement  applicable  to  all  handlers  of  the  com¬ 
modity  regardless  of  whether  the  agreement  is  signed 
by  all  handlers. 

The  Marketing  Agreement  Act  makes  no  changes  in 
those  provisions  of  the  Agricultural  Adjustment  Act 
which  relate  to  marketing  agreement  programs  for 
fruits,  vegetables  and  nuts.  Provisions  of  the  Act 
make  it  possible  for  programs  to  include  regulations: 

(1)  Controlling  the  rate  of  shipments  from  the 
shipping  area  to  out-of-state  markets  by  limiting  the 
total  volume  permitted  to  be  shipped  during  a  specified 
shipping  period ; 

(2)  Prohibiting  the  shipments  into  interstate  com¬ 
merce  of  undesirable  grades  and  sizes  of  the  commodity 
handled;  and 

(3)  In  cases  of  unusual  surpluses  limiting  the  total 
quantity  of  the  commodity  shipped  into  interstate  com¬ 
merce  and,  in  some  cases,  providing  for  diversion  of 
the  surplus  into  other  market  outlets.  Through  these 
methods  of  regulating  interstate  shipments  it  is  pos¬ 
sible  to  establish  and  maintain  orderly  marketing  con¬ 
ditions  for  agricultural  commodities  and  therby 
increase  the  returns  to  the  producers. 

For  milk  and  dairy  products,  the  Marketing  Agree¬ 
ment  Act  continues  and  clarifies  the  statement  of  pro¬ 
visions  which  may  be  included  in  a  marketing  agree¬ 
ment  and  order.  The  principal  provision  relate  to: 

(1)  The  classification  of  milk  according  to  it’s  use; 

(2)  the  establishment,  or  method  of  establishment, 
of  a  schedule  of  minimum  prices  to  be  paid  by  handlers 
to  producers  in  accordance  with  the  use  classification, 
with  certain  adjustments  for  quality  and  location; 

(3)  Payment  of  uniform  prices  to  producers  under 
pool  plans;  and 

(4)  supplying  market  information  to  producers  and 
authorizing  the  verification  of  weights,  sampling,  and 
testing  milk  purchased  from  producers  in  order  to 
verify  the  accuracy  of  payments  to  producers. 

Milk  is  the  only  agricultural  commodity  for  which 
producer  prices  are  permitted  to  be  fixed,  and  the  Sec¬ 
retary  of  Agriculture  is  required,  under  the  Marketing 
Agreement  Act,  to  use  the  purchasing  power  of  milk 
as  a  guide  in  the  issuance  of  orders  for  marketing 
agreements  that  fix  milk  prices. 
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Plain. 

Varnished. 

Embossed. 

THE 

Simpson  sDOELLER 

CO. 

BALTIMORE.MD. 


Protect  Your 
Anticipated  Profits! 


Do  you  know  how  little  it  costs  to 
INSURE  YOUR  1937  EARNINGS 
against  loss  by  fire  or  wind? 


CANNERS  EXCHANGE  SUBSCRIBERS 
WARNER  INTER -INSURANCE  BUREAU 


LANSING  B.  WARNER,  Incorporated 
540  N.  Michigem  Ave.,  CHICAGO,  ILL. 
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The  Marketing  Agreement  Act  requires  the  Secre¬ 
tary  in  issuing  such  an  order  or  marketing  agreement, 
to  ascertain  the  prices  equivalent  in  purchasing  power 
to  prices  of  milk  in  the  base  period.  If  he  finds  these 
ascertained  prices  are  not  reasonable  in  view  of  local 
supplies  of  available  feed  and  other  economic  con¬ 
ditions  affecting  milk  supply  and  demand  in  the 
marketing  area  concerned,  the  Secretary  shall  fixe  such 
prices  as  will  reflect  these  conditions,  insure  a  suf¬ 
ficient  quantity  of  pure  and  wholesome  milk,  and  be 
in  the  public  interest.  The  Secretary  is  to  use  the 
same  standard  in  adjusting  prices  as  is  used  in  the 
initial  fixing  of  prices  in  any  marketing  area. 

The  Marketing  Agreement  Act  includes  an  additional 
provision  for  arbitration  and  mediation  in  particular 
milk  markets  under  certain  conditions. 

The  mediation  and  arbitration  provision  of  the  Mar¬ 
keting  Agreement  Act  authorizes  the  Secretary  of 
Agriculture,  upon  the  request  of  cooperative  organi¬ 
zations  of  milk  producers,  to  mediate  and,  with  the 
approval  of  all  parties,  to  arbitrate  disputes  between 
the  cooperatives  and  the  handlers  of  milk  in  a  par¬ 
ticular  market.  Only  those  matters  may  be  arbitrated 
which  involve  terms  and  conditions  that  might  be  in¬ 
cluded  in  orders  under  the  orders  provisions  of  the  Act. 
As  authorized,  mediation  and  arbitration  are  designed 
to  be  additional  methods  of  serving  the  dairy  industry 
rather  than  a  substitute  for  marketing  agreements  and 
orders. 

The  Marketing  Agreements  Act  includes  a  definition 
of  interstate  and  foreign  commerce  which  is  essentially 
the  same  as  that  contained  in  the  Grain  Futures  Act  of 
1922  and  the  Commodity  Exchange  Act  of  1936. 

In  connection  with  putting  marketing  agreement 
programs  into  effect,  the  Act  continues  the  require¬ 
ments  as  to  signature  of  an  agreement  by  handlers  and 
determination  by  the  Secretary  of  producers’  approval 
of  the  issuance  of  orders.  In  issuing  orders  with  or 
without  agreements,  the  Secretary  must  determine  that 
issuance  of  the  order  is  approved  or  favored  by  two- 
thirds  of  the  producers,  or  by  producers  representing 
two-thirds  of  the  volume  of  production  (in  the  case  of 
California  citrus,  80  per  cent  approval  is  required) .  In 
this  connection,  the  Marketing  Agreement  Act  author¬ 
izes  a  referendum  among  producers  to  ascertain  their 
sentiment.  Under  this  additional  provision,  if  the  re¬ 
sults  of  the  referendum  disclose  that  the  percentage  of 
those  producers  participating  in  the  referendum  who 
favor  the  order  is  equal  to  or  greater  than  the  required 
percentage,  then  the  approval  requirement  is  met. 

The  first  marketing  agreement  programs  were  made 
available  to  American  agriculture  under  the  provision 
of  the  Agricultural  Adjustment  Act,  approved  May  12, 
1933.  At  that  time  the  Act  authorized  the  issuance 
of  marketing  agreements  and  licenses.  The  amend¬ 
ments  to  the  Agricultural  Adjustment  Act,  approved 
August  24,  1935,  provided  for  the  i.ssuance  of  market¬ 
ing  agreements  and  orders,  and  spelled  out  the  various 
provisions  which  could  be  incorporated  in  a  marketing 
agreement  program. 


PURE  FOOD  AUTHORITIES 
DESTROY  UNFIT  SEAFOOD 

SEIZURE  during  April  of  large  shipments  of  sea¬ 
foods  because  of  decomposition,  filth,  or  parasitic 
worm  infestation,  is  reported  by  the  Federal  Food 
and  Drug  Administration.  The  greatest  number  of 
seizures  was  of  fresh  crabmeat  contaminated  during 
packing  with  filth  and  bacteria. 

A  total  of  3,340  pounds  of  the  crabmeat  was  seized 
in  metropolitan  areas  of  the  Atlantic  seaboard.  Canned 
shrimp,  the  bulk  of  which  is  now  packed  under  super¬ 
vision  of  the  Administration,  was  found  partially  de¬ 
composed  in  only  one  shipment  of  10  cases,  from  an 
uninspected  plant. 

Other  canned  fish  seized  because  of  decomposition 
were  810  cases  of  salmon  and  550  of  tuna.  Parasitic 
worm  infestation  accounted  for  the  seizure  of  66,000 
pounds  of  herring  and  1,200  pounds  of  Canadian  white- 
fish;  and  11,120  pounds  of  frozen  whiting,  when  found 
to  be  decomposed  were  confiscated. 

Also  rounded  up  were  9,340  shipping  cases  of  raisins 
contaminated  with  hydrocyanic  acid  gas  as  a  result 
of  emergency  fumigation  during  the  maritime  strike 
on  the  Pacific  coast.  With  the  reestablishment  of 
normal  operations  in  the  shipping  industry,  says  the 
Food  and  Drug  Administration,  the  danger  to  the  con¬ 
sumer  from  poisons  of  this  sort  has  been  eliminated. 

Another  poisonous  adulteration  resulting  from  care¬ 
lessness  caused  the  seizure  of  47,900  pounds  of  rice. 
The  sacked  rice  had  been  stored  on  ship  in  contact  with 
containers  of  lead  chromate,  which  sifted  out  and 
penetrated  the  sacks. 

Twenty-three  cases  of  tomato  catsup  containing 
mouse  hairs;  104  cases  of  tomato  puree  containing 
worm  particles,  and  509  cases  of  catsup  with  worm 
particles  and  short  weight;  1,625  cases  of  tomato 
puree  and  20  of  tomato  paste,  made  from  moldy  fruit ; 
553  cans  of  tomato  paste  likewise  made  from  moldy 
fruit,  and  also  not  concentrated  sufficiently  to  warrant 
the  designation  “paste”.  Several  lots  of  tomato  puree, 
totalling  270  cases,  were  also  seized  because  of  insuf¬ 
ficient  concentration. 

Seizures  for  failure  to  label  substandard  canned 
foods  with  the  prescribed  substandard  legend  involved 
287  cases  of  canned  cherries,  37  of  peaches  and  3,321 
of  peas.  Incorrect  grade  designations  brought  seizure 
of  470  bushels  of  apples  and  1,050  sacks  of  potatoes. 

• 

NEW  YORK  ESTABLISHMENTS  using  the  name  of  “Rectors”  have 
been  ordered  by  the  Supreme  Court  of  New  York  to  desist 
within  three  months,  as  the  result  of  an  injunction  filed  by 
George  Rector,  Master  Chef  of  Phillips  Packing  Company, 
Cambridge,  Maryland.  As  owner  of  the  original  famous 
“Rectors”  in  Old  New  York,  Justice  Samuel  H.  Hofstadter  said 
in  announcing  the  decision:  “It  is  clear  from  the  record  that 
George  Rector  has  established  a  national  reputation  in  his  own 
right  in  the  culinary  arts  and  traditions.  The  arbitrary  use  of 
the  name  by  the  defendants  impinges  on  the  reputation  thus 
created.”  Early  this  year  Chef  Rector  severed  all  other  business 
contacts  to  become  Master  Chef  of  the  Phillips  Packing 
Company. 
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Canners!  Picklers! 

Here  are  ideal  seeds! 


For  34  years  .  .  .  Woodruff  has 
been  growing  and  selling  selected 
vegetable  seeds  ...  for  color  .  .  . 
shape  .  .  .  flavor  .  .  .  texture  .  .  . 
and  high  yielding  quality! 

For  34  years  .  .  .  Woodruff  has 
produced  dependable  seeds  for 
particular  canners  and  picklers! 

For  34  years  Woodruff  has  given 
prompt  shipment  or  future  delivery 
.  .  .  from  branches  located  to  give 
quick  service  . .  .  everything  for 
canners  and  picklers  ...  in  fact,  a 
complete  line  of  seeds  at  all  ware¬ 
houses! 

For  34  years . . .  Woodruff's  has 
been  the  sign  of  good  seeds! 

For  seeds  .  . .  selection  . .  .  service 
.  . .  specify  Woodruff! 


F.  H.  WOODRUFF  &  SONS 


Milford,  Connecticut 

Branches  and  Shipping  Points:  Sacramento,  Calif.,  Rocky  Ford,  Colo.,  Milford, 
Conn.,  Atlanta,  Ga.,  Toledo,  Ohio,  Mercedes,  Tex.,  Basin,  Wyo.,  Bellerose,  L.  I.,  N.  Y. 


AVARS  IMPROVED  UNIVERSAL  TOMATO  FILLER 


also  For  Cut  String  Beans 

Built  in  two  sizes- -Seven  Pocket  and  Five  Pocket 


JUICE 

DRAIN 


JUICE 

ADJUSTMENT 


%  For  Filing  Whole  Tomatoes. 

#  Measures  each  can  full  alike  with¬ 
out  crushing. 

#  Measured  amount  of  juice  deliver¬ 
ed  in  empty  can. 

%  Shaker  Fruit  adjusting  plate. 

%  Compression  adjustment. 

0  Can  adjust  to  any  weight  desired 
Prices  on  request. 


AVARS  MACHINE  COMPANY 

SALEM,  NEW  JERSEY 
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THE  CANNING  PLANT  at  Loughnian,  Florida,  has  been  acquired 
by  a  group  of  five  well  known  houses  of  the  Florida  Citrus 
Exchange,  to  be  operated  on  a  cooperative  basis  this  season,  and 
known  as  the  Central  Grapefruit  Cooperative  Cannery.  The 
firms  participating  are  Orlando  Citrus  Growers  Association, 
Plymouth  Citrus  Growers  Association,  South  Apopka  Lake 
Citrus  Growers  Association,  Winter  Garden  Citrus  Growers 
Association,  and  Holly  Hill  Citrus  Growers  Association.  Officers 
elected  are  H.  O.  Estes,  Holly  Hill,  President;  and  P.  C.  Peters, 
Winter  Garden,  Secretary-Treasurer.  Directors  appointed  are 

G.  S.  Hall,  South  Apopka  Lake;  K.  E.  McCall,  Orlando;  and 
A.  C.  Swinn,  Plymouth.  The  plant  is  expected  to  have  an  annual 
capacity  of  1,000,000  cases. 

• 

MERRILL  CANNING  CORPORATION,  Merrill,  Wisconsin,  recently 
held  its  annual  meeting,  electing  George  B.  Shafer,  President; 

H.  H.  Heineman,  Vice-President;  and  John  Brandt,  Secretary- 
Treasurer.  These  officers  with  A.  H.  Dorwin  and  Theodore 
Madenwelt,  compose  the  Board  of  Directors. 

THE  TRI-VALLEY  PACKING  ASSOCIATION,  which  operates  on  a 
cooperative  basis,  with  plants  in  Santa  Clara  and  Stanislaus 
Counties,  is  preparing  to  add  cherries  to  the  list  of  fruits 
handled.  It  also  packs  asparagus,  peas,  spinach  and  pumpkin. 
Packing  for  members,  it  was  launched  in  1932,  when  the  output 
amounted  to  248,578  cases.  Last  year’s  pack  reached  1,041,601 
cases. 

THE  STORY  OF  THE  GREIAT  AMERICAN  CANNING  INDUSTRY  will  be 
told  by  Harry  R.  Daniel  on  the  Department  of  Commerce  radio 
program  Saturday  afternoon,  June  19th.  The  talk  will  be 
broadcast  over  a  coast-to-coast  hook-up  of  the  Columbia  Broad¬ 
casting  System  from  Washington  at  3:30  to  3:45  Eastern  Day¬ 
light  Saving  Time  (2:30  to  2:45  Eastern  Standard  Time).  The 
talk  will  abound  in  human  interest  stories,  showing  how  the 
industry  has  advanced  from  crude  primitive  days  to  the  present 
time  when  it  occupies  an  exalted  place  among  our  great  Ameri¬ 
can  industries;  how  the  industry  in  the  United  States  has  led 
the  world  in  progress  and  achievement,  adding  countless  con¬ 
veniences  to  housekeeping  the  world  over  and  materially  re¬ 
ducing  the  cost  of  food  to  the  average  American  family.  In  the 
preparation  of  the  material  far  this  radio  talk,  Mr.  Daniel  will 
have  the  cooperation  of  the  Foodstuffs  Division  of  the  Bureau 
of  Foreign  and  Domestic  Commerce,  the  National  Canners 
Association,  and  various  state  and  local  canners’  groups.  The 
broadcast  on  the  canning  industry  will  be  the  twenty-second 
in  the  series  of  Saturday  afternoon  radio  programs  given  by 
the  Department  of  Commerce  on  our  great  American  industries. 
It  is  believed  that  this  broadcast  presents  the  opportunity  of 
making  a  great  many  people  better  acquainted  with  canned 
foods. 

• 

FREDERICK  CHARLES  MOORE,  of  San  Francisco,  California, 
General  Superintendent  of  plants  for  the  Pacific  Coast  Can¬ 
neries,  passed  away  suddenly  at  Provo,  Utah,  June  4th,  while 
visiting  a  newly  leased  plant. 

• 

THE  PENNSYLVANIA  DEPARTMENT  OF  AGRICULTURE  reports  that 
members  of  the  Ten-Ton  Tomato  Club  of  that  State  last  year 
had,  in  most  cases,  observed  the  following  rotation  of  crops  to 
obtain  their  big  1936  yields;  grass  in  1934,  corn  in  1935  and 
tomatoes  in  1936. 


ELKHORN  CANNING  COMPANY,  Georgetown,  Kentucky,  has  been 
incorporated  with  a  capitalization  of  $6,000  by  W.  H.  Gatewood, 
H.  H.  Zeysing,  Jack  Lowrey,  T.  S.  Spradling.  O.  J.  Teller  and 
Edgar  Sharp. 


INTEREST 


A  NEW  CANNERY  has  been  opened  at  Franklinton,  Louisiana, 
by  J.  Yorke  Feitel  of  New  Orleans. 

• 

STANLEY  POWELL,  who  heads  the  foreign  sales  division  of 
the  California  Packing  Corporation,  San  Francisco,  California, 
has  returned  from  a  business  trip  to  Europe. 

• 

JOHN  H.  DULANY  &  SON,  Fi’uitland,  Maryland,  are  reported 
interested  in  opening  a  plant  at  Jacksonville,  Florida,  for  cold 
packing. 

HAZLEHURST  CANNING  COMPANY,  Hazlehurst,  Mississippi, 
operated  by  H.  A.  Shaver,  has  installed  equipment  for  the 
packing  of  beans. 

• 

EXPORTS  OF  CANNED  SARDINES  from  Japan  totaled  469,996  cases 
during  the  first  three  months  of  the  year,  according  to  reports 
from  that  country.  This  was  a  gain  of  almost  200,000  cases 
over  the  exports  of  the  corresponding  period  of  1936.  The 
Japan  Export  Canned  Sardine  Industry  Association  has 
announced  plans  for  exporting  1,300,000  cases  this  year. 

• 

A  REVISED  EDITION  of  the  ever  popular  “Canned  Food  Hand¬ 
book’’  has  just  been  published  by  the  American  Can  Company, 
which  answers  38  questions  about  commercially  canned  foods 
which  are  most  often  asked  by  consumers,  grocers,  teachers,  etc. 
It  is  now  in  its  fourth  printing.  A  total  of  more  than  232,000 
individuals  interested  in  knowing  the  facts  about  canned  foods 
have  requested  copies  since  the  book  was  first  published. 

K.  M.  DAVIES  company’s  plant  at  Williamson,  New  York,  will 
be  operated  this  season  by  Wenger  Canning  Corporation  of 
Sodus,  New  York. 

• 

BELLBWUE  FOOD  PRODUCTS,  LTD.,  of  Los  Angeles,  manufacturers 
of  sauce  and  mustard  pickles,  will  open  in  the  former  Runny- 
mede  cannery  at  Reseda,  California. 

• 

GRADING  OF  FRUITS  and  vegetables  for  canning  purposes  has 
reduced  the  cost  of  production  for  the  canner,  while  increasing 
the  farmer’s  profit,  says  J.  Hansell  French,  Secretary  of  Agri¬ 
culture  of  the  State  of  Pennsylvania. 

• 

MINNESOTA  VALLEY  CANNING  COMPANY,  Le  Sueur,  Minnesota, 
and  its  affiliates.  Central  Wisconsin  Canneries,  Inc.,  and  Blue 
Mountain  Canneries,  Inc.,  showed  a  net  income  of  $418,450  for 
the  fiscal  year  ending  March  31st,  after  payment  of  preferred 
dividends,  which  equals  $4.26  a  share  on  each  of  the  67,686 
common  combined  shares.  This  compares  with  $501,490  for  the 
last  fiscal  year,  which  amounted  to  $5.69  on  65,265  shares. 

• 

CALBEAR  CANNERIES,  600  Minnesota  Street,  San  Francisco, 
California,  will  erect  a  warehouse  at  18th  and  Minnesota  Streets, 
at  an  estimated  cost  of  $10,000. 

CHESTER  PAUL,  who  has  been  operating  a  fish  cannery  at 
Crescent  City,  California,  will  move  to  the  Fields  Cannery  at 
Requa,  California. 

• 

THE  LOSS  FROM  FIRES  on  farms  and  in  rural  sections  of  the 
United  States  is  more  than  60  per  cent  of  the  total  national  fire 
loss.  In  1936  it  placed  a  $16.00  “fire  tax’’  on  every  farm  in 
the  country.  Last  year  the  property  loss  from  fires  on  farms 
was  approximately  $100,000,000,  and  3,500  lives  were  lost, 
according  to  the  Department  of  Apiculture. 
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Kyler  Labeling  Machine 


Quickly  adjusted  for  wide  range  of  can  sizes 


"It  has  everything  with  half  the  parts” 


WESTMINSTER  MACHINE  WORKS 

Labeling  and  Boxing  Machine  Manufacturers 

Westminster,  Maryland,  U.S.A. 

DOMESTIC  DISTBIBUTORS — A.  K.  Robins  &  Company,  Inc.,  Baltimore, 
Md.;  Chisholm-Ryder  Company,  Inc.,  Niagara  Falls,  N.  Y.;  ^rlin  Chap¬ 
man  Company,  Berlin,  Wis.;  Willard  Machinery  Company,  Los  Angeles, 
Calif.;  Duncan  Equipment  &  Supply  Co.,  Seattle,  Wash. 

CANADIAN  DISTRIBUTOR — ^The  Brown  Boggs  Foundry  &  Machine  Co., 
Ltd.,  Hamilton,  Canada. 

FOREIGN  DISTRIBUTOR — Ateliers  de  Construction  E.  Lecluyse,  S.  A., 
Antwerp,  Belgium,  manufacturers  for  Continental  Europe. 


to  meet  your  trade  requirements. 


Pi  EDMONT  LABELCOM  PANY 


I  N  CORPORATEID 


DESIGNERS  '  '  LITHOGRAPHERS 


All  These  5  Ways 
to  Increase  the 


PROFIT  YIELD 


SUPPLIED  BY  LANGSENKtMP  EQUIPMENT 

★  Langsenkamp  Equipment  affords  these  definite,  practical 
and  proven  advantages  for  increasing  the  Profit  Yield:  (1) 
Increased  Production  Capacity.  (2)  Decreased  operating 
costs  through  lower  payroll  and  lower  power  consumption. 
(3)  Dependability  that  insures  steady  operation,  obviating 
shut-downs.  (4)  Reliability  of  construction  that  insures 
longer  life  and  low  upkeep.  (5)  A  positively  high  quality 
of  product.  ■ 


'A'  Indiana  Pulpers 
never  grumble  at 
peak  production 
loads.  Always 
ready.  Ever  de¬ 
pendable.  U8s2.'>'J/„ 
less  power. 


•k  Indiana  Finishers,  matching  Indiana 
Pulpers  in  capacity,  make  smooth, 
velvety  product.  Instantly  accessible 
for  cleaning. 


★  Kook-More  Koils  25%  to  50%  faster.  Ilapid 
evaporation  assures  product  of  better  color  and 
finer  quality.  Easy  to  clean.  Assure  much 
higher  production  capacity. 

k  Indiana  Juice  Extract¬ 
ors  and  Langsenkamp 
Hot-Break  system  and 
other  equipment  for  juice 
production  represent  the 
best  equipment  available 
for  making  juice  of  excep¬ 
tionally  high  quality  at 
low  cost. 


STANDARDIZE 

WITH  LANGSENKAMP  EQUIPMENT 

It  will  insure  production  lines  of  positive  dependabilitv,  bal¬ 
anced  for  peak  production  loads.  Write  or  wire  informa¬ 
tion  on  requirements. 


F.  H.  LANGSENKAMP  co. 


INDIANAPOLIS,  INDIANA 

Eastern  Shore  Representative:  A.  K.  ROBINS  &  CO..  INC.,  Baltimore.  Western 
Representative:  JAMES  Q.  LEAVITT  CO.,  Seattle,  Wash.  Pacific  Coast 
Re presentattve :  KING  ENGINEERING  &  SALES  CO.,  San  Francisco.  Texas 
Representative:  A.  H.  VAYO.  Harlingen,  Texas.  Canadian  Representative: 
DON  CHISHOLM.  Niagara  Falls.  Canada. 
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TKEESWEET  ORANGE  BUTTE21,  a  new  product  of  Treesweet  Prod¬ 
ucts  Company,  Santa  Ana,  California,  is  finding  rapid  accept¬ 
ance  because  of  its  fresh  orange  tang,  its  nutritive  value,  and 
because  it  is  easy  to  spread.  The  packages  are  Vapor-Vacuum 
Sealed  with  Whitecaps.  The  attractively  shaped  jars  are  by 
Owens-Illinois. 


H.  J.  HEINZ  COMPANY  has  recognized  the  Heinz  Employees 
Association  as  collective  bargaining  agents  after  receiving  a 
petition  signed  by  1,383  workers,  and  has  granted  a  10  per  cent 
wage  increase  to  about  2,300  employees.  The  agreement  in¬ 
cludes  an  adjustment  of  hours  for  certain  departments,  one  week 
vacation  with  pay,  and  provides  for  arbitration  of  future 
disagreements. 

• 

CLARKE  FAMILY,  INC.,  has  been  incorporated  at  Mountain  View, 
California,  with  a  capital  of  1,000  shares  of  no  par,  to  carry 
on  a  fruit  canning  business.  The  incorporators  are  Costmor 
H.,  Mary  F.  and  Evelyn  Clark. 

• 

WEDNESDAY,  June  16th,  1937,  will  be  set  aside  as  Canners’ 
Day  at  the  Technician’s  School  being  held  at  Purdue  University, 
June  7th  to  June  25th.  All  Indiana  canners  are  urged  to  attend 
the  dinner  and  the  meeting  at  12:15  P.  M.,  in  the  Faculty 
Lounge  of  the  Union  Building.  Tickets  for  dinner  are  75  cents. 
Meeting  begins  at  1:30  P.  M.,  following  the  dinner.  Those  who 
will  attend  should  notify  Secretary  John  J.  Rogers  at 
Indianapolis. 

■  • 

OCEANA  CANNING  COMPANY,  Shelby,  Michigan,  recently  elected 
A.  J.  Rankin,  President;  H.  M.  Royal,  Vice-President;  H.  K. 
Royal,  Secretary  and  General  Manager,  and  Rex  R.  Royal, 
Treasurer. 

• 

SUTTER  PACKING  COMPANY  has  been  granted  a  permit  to 
remodel  its  fruit  canning  plant  at  Palo  Alto,  California. 

• 

H.  J.  MC  GRATH  COMPANY,  Baltimore,  Maryland,  is  installing 
equipment  for  the  packing  of  French  style  stringless  beans. 

• 

GEORGE  MC  LEAN,  Assistant  Secretary  of  the  California  Pack¬ 
ing  Corporation,  San  Francisco,  recently  rounded  out  fifty  years 
of  service  with  this  concern  and  its  predecessors. 

• 

w.  M.  EDELEN,  formerly  of  the  Straughn  Canning  Company, 
Straughn,  Indiana,  is  to  supervise  1937  packing  operations  for 
the  Boyle  County  Packing  Company,  Junction  City,  Kentucky. 

• 

FRED  H.  DREW,  head  of  the  Drew  Canning  Company,  Campbell, 
California,  is  expected  home  shortly  from  a  business  trip  to 
England. 

• 

MARSHALL  CANNING  COMPANY,  Marshalltown,  lowa,  has  ap¬ 
pointed  Paul  Schlichting  manager  of  its  Waverly,  Iowa,  plant. 


THE  CANNED  GRAPEFRUIT  CAMPAIGN 

Retail  food  stores  throughout  the  country  will 
offer  special  sales  of  canned  Florida  grapefruit 
and  grapefruit  juice  this  week,  beginning  a 
national  campaign  to  promote  the  sale  of  this  season’s 
prize  pack. 

Members  of  the  Independent  Food  Distributors 
Council,  comprising  about  152,000  independent  mer¬ 
chants,  and  many  of  the  groups  affiliated  with  the 
National  Association  of  Food  Chains,  will  support  the 
promotion,  which  was  arranged  by  the  Flordia  Citrus 
Commission. 

More  than  400,000  store  posters  and  advertising 
pamphlets  have  been  distributed  by  the  Commission’s 
sales  promotion  department  for  the  canned  products 
campaign,  and  F.  E.  Brigham,  secretary,  said  the  de¬ 
mand  for  this  material  is  continuing  to  be  so  heavy 
that  additional  quantities  may  have  to  be  printed. 

Announcement  of  the  June  National  canned  grape¬ 
fruit  promotion  was  made  by  the  retail  food  organiza¬ 
tions  last  January  29th,  to  encourage  the  canning  of  a 
greater  volume  of  Florida  crops,  of  which  there  was 
a  greatly  increased  production  this  season.  Indepen¬ 
dent  and  chain  food  stores  joined  in  offering  to  help 
grapefruit  growers  this  way. 

The  retail  selling  campaign  will  be  supported  by  the 
Commission  with  advertising  of  canned  Florida  grape¬ 
fruit  and  juice  in  12  national  women’s  magazines,  and 
the  Sunday  magazine  sections  of  38  metropolitan  news¬ 
papers,  which  have  a  combined  circulation  of  28,952,- 
000  copies.  The  advertising  will  appear  in  June,  July 
and  August,  and  will  be  supplemented  by  a  nation-wide 
publicity  campaign. 

Florida’s  current  pack  of  canned  grapefruit  will  be 
about  60  per  cent  larger  than  that  of  last  year.  About 
6,700,000  boxes  of  Flordia  grapefruit  have  been 
canned  to  date  this  season,  compared  with  less  than 
4,000,000  boxes  last  season.  Prices  paid  to  Florida 
growers  for  cannery  grapefruit  have  steadily  advanced 
from  the  middle  of  the  shipping  season,  from  an  aver¬ 
age  of  about  35  cents  a  box  to  more  than  $1.00  a  box 
for  some  late  crops. 

While  this  season’s  canned  grapefruit  pack  is  larger 
than  that  of  last  year,  retail  sales  have  repidly  in¬ 
creased  and  Mr.  Brigham  said  that  no  difficulty  is 
anticipated  in  selling  all  of  the  present  pack  before 
the  opening  of  the  1937-38  fresh  fruit  shipping  season, 
next  September.  Most  Flordia  canners  have  already 
sold  their  stocks,  he  said,  and  the  quantity  remaining 
to  be  shipped  from  the  state  is  less  than  the  supplies 
which  were  available  at  this  time  last  year. 

Shipments  of  fresh  grapefruit  and  oranges  are 
rapidly  declining  in  volume.  Mr.  Brigham  said  there 
is  practically  no  fresh  grapefruit  left,  and  that  reman¬ 
ing  orange  crops  will  be  marketed  in  the  next  few 
weeks.  About  325,000  boxes  of  oranges  were  used  by 
Florida  canneries  this  season  in  canning  orange  juice. 
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CRCO  BEAN  SNIPPERS 


CRCO  ASPARAGUS  STYLE  FILLER 


CRCO  GREEN  BEAN  GRADER 


CHISHOLM-RYDER  CO.,  INC.,  Niagara  falls,  n.  y. 


Chisholm-Ryder  Co^  Inc. 
Seattie,  Wash. 


Chisholm-Ryder  Co.,  Inc. 
Calnmbns,  Wis. 

Acme  Foundry  &  Machine  Co. 
Sprinirfield,  Mo. 


Jas.  Q.  Leavitt  &  Co. 
Ogden,  Utah 


Chisholm-Ryder  Co.,  Inc. 
Indianapolis,  Ind. 


Chisholm-Ryder  Co.,  Inc. 
Niagara  Falls,  Canada 


A.  K.  Robins  &  Co.,  Inc. 
Baltimore,  Md. 
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The  B  est  of  Everything  for  Stringless 

BEAN  CANNERS 

CRCO  machinery  for  packing  stringless  beans — from  the  6rst 
cleaning  operation  to  the  filling  of  cans  and  shipping— brings  to 
the  canner  many  exclusive  features  that  increase  the  quality  of 
the  product  and  lower  the  cost  of  operation — particularly  in  the 
complete  line  of  Snippers-^in  the  CRCO  Graders — and  in  the 
new  Shaker  and  Asparagus  Style  Filler.  If  you  want  a  perfect 
pack  of  stringless  beans,  investigate  the  CRCO  Line.  crco  pi 


CRCO  PRE-GRADER 


DuBters 

Sprayers 

Cleaners 

Graders 

Snippers 


COMPLETE  LINE  OF  PEA  CANNING  MACHINERY 

Rod  Washers  Picking  Tables  Fillers 

Shakers  Pre  Graders  Labeling  Machines 

Tmeks  Junior  Graders  Boxers 

Conveyors  Unit  Graders  Stitchers 

Sealing  Machines 


CRCO  BEAN  SHAKER 


Send  for  Catedog  of  Bean  Machinery  No.  1 
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Possibilities  of  ^^Section^^  Advertising 

By  “BETTER  PROFITS” 

Special  Correspondent  of  The  Canning  Trade 


From  time  to  time  this  department  has  strenously 
advocated  action  by  sections  of  the  canning  in¬ 
dustry,  rather  than  any  attempt  toward  concerted 
movement  by  state  or  national  associations,  in  the  mat¬ 
ter  of  righting  several  of  the  wrongs  so  apparent  to 
those  studying  the  business  in  which  we  are  engaged. 
Editorial  in  The  Canning  Trade  points  out  locals  ought 
to  act  in  appealing  to  Congress  re :  fully  informative 
labeling;  also  that  fly-by-night  canneries  should  be 
properly  and  promptly  looked  after  by  the  pure  food 
authorities  in  the  various  states  in  which  they  open 
and  try  to  operate.  Then  follows  the  query — very  much 
to  the  point  “And — ^What  about  it?” 

Action  may  be  had  by  product  sections  working  to 
maintain  trade  positions  and  to  enhance  the  value  of 
sales-building  ground  already  gained.  Probably  not 
with  the  whole-hearted  support  of  all  within  the  group, 
but  with  the  support  of  those  anxious  to  see  the  in¬ 
dustry  progress  or  retain  consumer  demand  in  the  face 
of  competition  from  “fresh”  picked  fruits  and  vege¬ 
tables.  Some  time  ago  “Better  Profits”  pointed  with 
pride  to  the  action  of  the  Florida  Citrus  Commission, 
Lakeland,  Florida,  in  assessing  each  box  of  fruit  for 
the  purpose  of  creating  a  fund  to  be  used  in  advertis¬ 
ing  the  citrus  products  of  the  state.  The  Commission 
has  gone  on,  hewing  to  the  lines  first  laid  out,  meeting 
with  opposition  no  doubt  from  many  for  a  variety  of 
reasons,  but  the  soundness  of  the  theory  on  which  it  is 
working  is  best  illustrated  by  considering  current  sales 
literature  circulated  by  individual  canners  calling  the 
attention  of  their  customers  to  advertising  contem¬ 
plated  by  the  commission,  and  by  looking  over  the 
attractive  advertising  booklet  released  by  the  com¬ 
mission  in  which  they  outlined  for  all  the  steps  they 
are  taking  to  spend  effectively  the  funds  at  their  dis¬ 
posal  for  the  creation  of  additional  buyer  and  consumer 
interest  in  canned  Flordia  grapefruit  and  grapefruit 
juice. 

Look  first  at  a  mimeographed  letter  from  one  of  the 
largest  fruit  canners  in  the  United  States. 

GRAPEFRUIT  ADVERTISING  OFFERS 
SPECIAL  OPPORTUNITY  FOR***** 

Canned  grapefruit  and  grapefruit  juice  are  moving 
rapidly — consumption  seems  to  be  on  the  increase — 
stocks  are  being  well  cleaned  up. 

“As  one  big  part  of  this  cleanup,  the  Florida  Citrus 
Commission  is  continuing  its  great  consumer  cam¬ 
paign.” 

“The  line-up  for  the  next  two  months  is  shown  on 
the  reverse  of  this  page.  The  accompanying  broadside, 
which  is  going  to  wholesalers,  chain  store  headquarters. 


and  buying  organizations,  tells  the  story  of  this  adver¬ 
tising  and  merchandising  help.  Also  offers  attractive 
store  material,  to  be  had  by  writing  the  Flordia  Citrus 
Commission.  Your  retailers  can  stage  a  cleanup  of 
their  own!” 

I  won’t  go  into  the  schedule  of  ads,  it’s  enough  to 
say  the  list  of  leading  women’s  publications  is  more 
than  complete,  an  advertising  job  worth  crowing  about 
is  going  to  be  done. 

Maybe  state  associations,  by  resolution  in  conven¬ 
tion  assembled,  can  do  likewise  but  I  doubt  it.  In 
the  ordinary  convention  of  canners  of  all  sorts  and 
sizes,  too  many  minds  must  meet  before  effective  action 
toward  collecting  an  advertising  and  merchandising 
fund  can  be  taken  and  spent  effectively.  Too  many 
one  line  canners,  members  of  the  association  in  good 
standing,  must  have  their  say  as  to  why  it  is  clearly 
unfair  to  them  to  expect  their  contributions  toward 
a  common  advertising  fund  when  they  have  so  little 
to  gain  and  the  big  fellow  will  benefit  so  much. 

You  will  be  well  repaid  for  your  trouble  if  you  will 
write  the  Florida  Citrus  Commission,  Lakeland,  Flor¬ 
ida,  for  a  copy  of  their  latest  broadside  and  samples  of 
their  advertising  material  for  distribution  to  dealers 
if  you  have  not  seen  it.  Read  it  over  and  your  eyes  will 
be  opened  wide  as  to  what  can  be  done  in  advertising 
for  an  industry  if  conscientious  men  take  on  the  task. 
Note  the  back  page.  “The  finest  grapefruit  grows  in 
Florida”,  and  think  what  that  means  to  Floridians  with 
acreage  in  citrus  fruits.  Your  state  canners  associa¬ 
tion,  covering  a  variety  of  products,  would  never  go 
to  such  a  logical  length  in  advertising,  but  your  product 
section  may  with  splendid  results.  You  green  bean 
canners,  you  cherry  packers  and  canners,  you  natural 
green  asparagus  growers,  you  corn,  pea  and  tomato 
canners,  think  this  matter  over  after  reading  the  book¬ 
let  I  am  writing  about.  Over  twenty-eight  million  cir¬ 
culation  in  nine  leading  publications,  informative  adver¬ 
tising,  electros  for  dealers  use,  attractive  store  window 
posters,  selling  phrases,  all  will  be  selling  more  Florida 
canned  grapefruit  and  grapefruit  juice  this  summer. 
All  competition  for  you  and  your  products  as  long  as 
the  consumer’s  dollar  must  still  be  stretched  to  take 
care  of  needs  and  luxuries  as  well. 

Only  one  consideration  should  stand  in  the  way  of 
action  along  identical  lines  by  a  half  dozen  or  more 
leading  canned  foods.  Corn,  peas,  tomatoes,  green 
beans,  ought  to  lead  the  procession  of  advertising  by 
commodities.  That  action  must  look  toward  putting 
your  individual  canneries  in  order  so  that  all  will  stand 
closest  inspection  by  the  most  critical  housewife.  Not 
as  much  of  this  as  you  may  think  will  be  needed  but 
some  will  have  to  be  done.  Before  your  inital  meeting 
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to  discuss  the  pros  and  cons  of  the  planned  campaign, 
consider  carefully  whom  you  will  invite  to  the  initial 
session,  and  let  the  list  be  broad  enough  to  cover  some 
at  least  of  those  you  feel  may  perhaps  need  to  clean 
up,  paint  up,  and  snap  into  action  generally  if  they  too 
are  to  go  along.  The  enthusiasm  generated  at  your  first 
meeting  or  two  will  carry  many  backward  at  present  a 
long  way  toward  the  factory  conditions  you  must  have 
to  back  up  a  product  advertising  campaign.  Get  them 
interested  and  more  than  half  your  job  is  done. 

It  will  be  only  the  middle  of  June  by  the  time  you 
are  reading  this  article.  Many  crops  will  still  be  in 
the  field  in  a  large  part.  Still,  probable  production  can 
be  carefully  estimated,  a  reasonable  assessment  per 
case  for  advertising  suggested  and  your  budget  planned 
with  a  fair  degree  of  accuracy.  Follow  the  lead  of 
others  in  the  field;  go  slowly  at  first;  do  not  try  to 
sweep  the  country  until  you  have  learned  to  do  a  good 
piece  of  work  in  a  single  market  or  two. 

Someone  said  in  a  buyer’s  office  the  other  day  that 
canners  were  always  looking  on  the  dark  side  of  life, 
and  he  is  right.  But  you  can’t  blame  them  much.  So 
far  except  among  the  pineapple  growers,  the  grape¬ 
fruit  canners  in  Florida,  the  salmon  canners,  the  kraut 
packers  and  the  pioneers  in  co-operative  advertising 
by-products,  the  canner  with  nothing  constructive  to 
assist  him  in  moving  his  pack  can’t  very  well  be  blamed 
for  looking  at  the  reverse  side  of  the  picture.  The 
good  Lord,  and  every  buyer,  knows  that  the  most 
natural  thing  in  the  world  for  a  pea  canner  to  do  is  to 
see  two  aphids  where  only  one  exists  if  by  so  doing 
he  can  scare  a  reluctant  buyer  into  placing  another 
order,  or  that  first  good  sized  one  at  a  fair  price  in 
connection  with  the  quality  demanded. 

Get  behind  a  co-operative  advertising  campaign  for 
the  purpose  of  moving  your  pack  and  that  of  your 
fellow  canner  at  a  profit,  because  the  great  American 
housewife  will  be  told  in  no  uncertain  terms  about  your 
goods,  their  healthfulness,  their  quality  and  the 
economy  of  their  use,  and  you  will  have  so  much  that 
is  constructive  to  talk  about  buyers  will  welcome  you 
instead  of  hurrying  you  through  your  call  in  order  that 
they  may  attend  a  conference. 

Learn  through  active  participation  in  such  a  cam¬ 
paign  just  how  advertising  does  move  goods,  and  you 
will  soon  be  ready  to  apply  a  little  of  the  same  over 
your  own  name  to  the  movement  of  your  individual 
stocks.  As  time  passes,  more  and  more  canners  are 
going  to  use  the  force  of  scientific  merchandising  to 
move  their  goods.  You  ought  to  be  in  on  the  ground 
floor.  Use  the  force  of  co-operation  with  others  to  help 
you  become  acquainted  with  what  advertising  will  do 
for  you.  Your  sales  and  profits  will  increase  as  you 
do! 


NATIONAL  PICKLE  PACKERS  ASSOCIATION  will  hold  its  June  meet¬ 
ing  for  members  only  on  the  24th,  at  Chicago. 

MILTON  SILVHIRMAN,  writer  of  popularized  science,  has  been 
appointed  director  of  the  Hall  of  Health  and  Science  for  the 
1939  Golden  Gate  International  Exposition  at  San  Francisco. 
One  of  the  exhibits  will  be  a  demonstration  of  growing  vege¬ 
tables  in  chemically  treated  water. 
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that  makes  the  ehampion  in  every  field 
of  endeavor.  Equipment  and  technique 
must  he  exactly  right,  of  course,  but  for 
the  final  assurance  of  dependable  perfor¬ 
mance  there  must  be  constant  control — 
follow-through  on  every  detail  of  manu¬ 
facture. 

That’s  why  our  Control  Laboratories  run 
our  production  facilities.  Each  step  from 
raw  materials  to  finished  Darex  Sealing 
Compound  must  conform  to  rigid  speci¬ 
fications  of  excellence.  Physical  proper¬ 
ties  and  chemical  properties  must  be 
checked; even  lining  tests  on  production 
machines  are  made  on  every  batch  of 
Darex  Sealing  Compound  to  follow- 
through  on  the  eflforts  started  by  re¬ 
search.  And  every  approval  slip  signed 
by  our  control  chemists  is  the  signature 
of  laboratory  supervision,  your  guaran¬ 
tee  of  working  perfection. 

Another  application  of  the  “know-how” 
of  scientific  training  and  practical  ex¬ 
perience  to  producing  a  sealing  com¬ 
pound  that’s  right  for  the  needs  of 
canners  and  can-makers. 

★  ★  ★ 

DEWEY  AND  ALMY 
CHEMICAL  COMPANY 

CAMBRIDGE  OAKLAND  MONTREAL 
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Seasonal  Workers  Must  Be  Registered  Under 

Social  Security  Act 

Memo  by  Counsel  National  Canners  Association 


May  19,  1937. 

WITH  the  approach  of  the  summer  packing  sea¬ 
son,  it  is  important  that  every  canner  bear  in 
mind  the  necessity  of  obtaining  a  Social 
Security  account  number  for  every  one  of  the  large 
number  of  seasonal  workers  who  will  be  employed  for 
a  few  days  or  a  few  weeks.  Every  canner  who  em¬ 
ployes  one  or  more  persons  is  subject  to  the  Old-Age 
Benefit  taxes  imposed  by  the  Federal  Social  Security 
Act.  And  all  seasonal  workers,  whether  they  be  men 
or  women,  transients  or  farmers,  full  or  part-time 
workers,  are  covered  by  the  Act,  and  taxes  must  be 
paid  on  the  wages  which  they  receive. 

The  Regulations  issued  by  the  Bureau  of  Internal 
Revenue  require  that  every  covered  worker  be  regis¬ 
tered  with  the  Social  Security  Board  and  given  an 
account  number.  Although  the  duty  of  applying  for 
these  account  numbers  rests  in  the  first  instance  upon 
the  employee  himself,  if  he  does  not  do  so  the  canner 
must  make  the  application.  T.  D.  4704,  issued  by  the 
Bureau  of  Internal  Revenue  on  November  5,  1936 
(which  was  reported  in  the  Information  Letter  of 
November  14,  1936,  at  p.  5093),  provides  that  unless 
an  employee  has  filed  an  application  for  an  account 
number  by  the  time  he  reaches  age  65  or  dies,  or  by 
the  time  he  leaves  the  service  of  the  employer,  the 
employer  must  file  the  application.  In  addition,  if  the 
employee  has  not  filed  his  application  prior  to  the  last 
day  covered  by  a  canner’s  information  return  to  the 
Federal  Government,  a  similar  duty  of  filing  the  appli¬ 
cation  is  imposed  on  the  canner.  A  recent  release  of 
the  Social  Security  Board  points  out  that  the  period 
covered  by  the  first  Federal  information  return  (Janu¬ 
ary  1,  1937,  to  June  30,  1937)  closes  on  June  30th,  and 
that  this  return  must  be  filed  on  or  before  July  31, 1937. 
Thereafter  the  returns  will  be  made  quarterly.  In 
these  information  returns  the  canner  must  give  the 
account  number  of  every  employee,  together  with  cer¬ 
tain  information  concerning  the  period  of  his  services 
and  the  amount  of  his  wages. 

Consequently,  if  on  June  30,  1937,  any  one  of  the 
canner’s  employees,  whether  permanent,  temporary  or 
seasonal,  does  not  have  a  Social  Security  Account  num¬ 
ber,  the  canner  must,  ivithin  ten  days,  file  an  applica¬ 
tion  for  the  employee.  If  any  employee  leaves  the 


canner’s  service  before  or  after  June  30th  without 
having  obtained  a  number,  the  canner  must  file  an 
application  for  the  employee  within  ten  days  after  he 
leaves.  Severe  penalties  are  imposed  for  failure  to 
comply. 

It  is,  therefore,  imperative  that,  in  hiring  his  extra 
workers  for  the  canning  season,  every  canner  make 
sure  that  every  employee  either  has  procured  an 
account  number  from  the  Social  Security  Board,  or  has 
filed  an  application  for  one.  Since  the  majority  of 
workers  will  not  have  filed  any  application,  it  is  sug¬ 
gested  that  every  canner  procure  a  supply  of  the  appli¬ 
cation  cards.  Form  SS-5,  and  require  every  worker  not 
having  an  account  number  to  fill  out  and  file  a  card 
before  beginning  work.  Copies  of  these  cards  may  be 
procured  from  local  postmasters  or  from  field  officers 
of  the  Social  Security  Board.  The  applications  may  be 
filed  with  the  local  post  office  before  June  30,  1937. 
After  that  date  they  should  be  sent  to  the  nearest  field 
office  of  the  Social  Security  Board.  If  any  canner  ex¬ 
periences  difficulty,  either  in  procuring  the  cards  or 
in  finding  a  branch  office  of  the  Social  Security  Board, 
the  National  Canners  Association  will  be  happy  to 
render  assistance. 

Furthermore,  taxes  must  be  paid  on  the  wages  of 
each  of  these  seasonal  workers,  and  the  canner  is  re¬ 
quired  to  deduct  the  employees’  tax  from  the  wages 
when  they  are  paid.  In  making  the  deduction,  the 
canner  must  furnish  the  employee  a  written  statement 
showing  the  amount  of  the  deduction  in  dollars  and 
cents.  The  method  of  making  the  deduction  and  a 
suggested  form  of  statement  were  outlined  at  pp.  16 
and  17  of  the  Supplementary  Survey  of  the  Social 
Security  Program  issued  by  the  Association  at  the 
annual  convention  in  January,  1937.  The  taxes  must 
be  paid  to  the  Federal  Bureau  of  Internal  Revenue 
monthly,  the  return  on  Form  SS-1  being  due  on  the 
last  day  of  the  month  following  the  month  covered  by 
the  return. 

Finally,  accurate  records  of  the  wages  paid  each 
seasonal  worker  must  be  kept.  If  the  canner  employs 
eight  or  more  workers  during  twenty  weeks  of  the 
year  he  must  also  pay  Federal  Unemployment  Compen¬ 
sation  taxes  on  the  wages  of  these  workers.  State 
taxes  may  also  be  required.  Record  keeping  was  dis¬ 
cussed  in  the  Supplementary  Survey  to  pp.  10  and  18. 


June  U, 1937 
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PHILLIPS  PACKIIVG  COMPANY,  Inc. 

'J^acken  of  'Phillips  Pelicious  QualUif  Canned  Q~ooJs 

CAMBRIDGE  •  MARYLAND,  L.S.A. 


HARD  TO  BELIEVE! 

HANSEN  Fruit  and  Vegetable  Semi-Automatic  Filler—  ^ 

Ideal  for  Tomatoes  and  Kraut  ^ 

WHY  PACK  ENTIRELY  BY  HAND? 

Gef  these  Proved  Money  Mak- 

FURNISHED  WITH  ADJUSTABLE  ^ 

FILLING  HOPPER— THEN  jH^SiiaiS 

GRAVITY  DOES  95%  OF  THE  JOB.  |Qi 

ALSO  WITH  STAINLESS  STEEL  ^  ii  f! 

RECESSED  BOWL,  EASILY  flMjjK 

REMOVED  AND  CHANGED 
FOR  VARIOUS  SIZES  OF  CANS 

CAPACITY  70  CANS  &  UP  PER  M/  M 

MIN.  ACCORDING  TO  PRODUCTS  Mf  ' 

PRICED  RIGHT 

Our  Hand  Pack  Filler  as  shown  is  used  for  a 
large  variety  of  Fruits  and  Vegetables,  String  ^ 

Beans,  Tomatoes,  Beets,  Berries,  Kraut,  etc. 

Write  for  Catalogue.  ] 

HANSEN  CANNING  MACHINERY 


But  the  Figures  Prove  it  —  that  a 
Substantial  Reduction  in  operating 
Cost  is  possible  with  a 


V  llk\  California  Representative: 

KING  SALES  &  ENGINEERING  CO. 
'\^|A  200-210  First  Street 

\  Francisco,  California 

\  Intermountain  Representative: 

.  JAMES  Q.  LEAVITT  COMPANY 
905  First  Security  Bank  Bldg.,  Ogden,  Utah 
1955  1st  Avenue  South,  Seattle,  Washington 

Tri-State  Representative: 

Wm.  T.  Howeth,  Lewes,  Delaware 

CEDARBURG, 
WISCONSIN,  U.S.A 


24 


Jinic  n,  1937 


THE  BIDDLE  CASE 

By  “OBSERVER” 

Special  Correspondent  of  The  Canning  Trade 


Early  action  by  the  Federal  Trade  Commission  in 
its  case  against  Biddle  Purchasing  Company  under 
the  Robinson-Patman  Act  is  looked  for,  follow¬ 
ing  the  submitting  of  the  case  by  Allen  C.  Phelps  and 
Albert  W.  Chapman,  who  served  as  trial  attorneys  for 
the  Commission  during  the  hearings. 

Some  of  the  more  interesting  extracts  from  the  brief 
submitted  by  the  trial  attorneys,  as  indicating  possible 
FTC  interpretation  of  the  law,  are  given  below: 

BROKERAGE — In  discussing  the  meaning  of  the 
language  of  Section  2(c)  of  the  Robinson-Patman  Act, 
and  dwelling  upon  the  interpretation  of  the  “except 
for  services  rendered”  clause  in  the  brokerage  pro¬ 
vision  of  the  law,  the  Commission’s  attorneys  comment 
as  follows: 

“Following  this  reasoning,  the  term  ‘for  services 
rendered’,  etc.,  obviously  then  was  intended  to  refer 
only  to  services  rendered  by  a  true  broker  in  connection 
with  the  sale  of  merchandise.  This  conclusion  is 
strengthened  by  the  context  of  the  section  which  pro¬ 
hibits  in  reality  fees  paid  to  pseudo  brokers.  Under 
the  plain  theory  of  the  act  such  a  pretended  broker 
could  as  a  matter  of  law  render  no  brokerage  services 
at  all.  This  for  the  reason  he  is  not  a  broker  in  fact. 
Hence,  the  purpose  of  this  amendment  clearly  was  to 
protect  the  bona  fide  broker  in  the  collection  of  such 
of  his  commissions  which  were  fairly  earned  and  which 
inured  to  his  benefit.  If  this  be  true,  the  term  ‘except 
for  services  rendered’  has  no  significance  when  con¬ 
sidered  in  connection  with  the  activities  of  the  buyer 
or  seller  or  their  alter  egos,  their  agents,  representa¬ 
tives,  or  those  whom  they  control.” 

“Neither  the  Commission  nor  the  courts  are  con¬ 
cerned  with  the  economics  of  the  law’s  application  in 
this  or  any  other  case.  They  can  not  pass  upon  the 
wisdom  or  lack  of  wisdom  of  the  policy  laid  down. 
The  function  to  be  performed  is  to  determine  the  mean¬ 
ing  of  the  enactment,  by  following  the  language 
literally,  if  clear  and  unmistakable,  or  by  reading  it  in 
the  light  of  the  expressed  intent  of  the  legislators,  if 
ambiguous  or  obscure,  and  having  ascertained  its 
meaning,  to  apply  such  construction  to  the  facts  before 
it.  In  this  case,  applying  the  interpretation  urged  to 
the  facts,  it  becomes  apparent  that  the  respondent 
sellers  violate  the  statute  by  paying  fees  to  respondent 
Biddle.  Biddle  offends  the  act  by  accepting  the  com¬ 
missions  from  the  sellers  for  the  buyers  and  trans¬ 
mitting  them  to  the  buyers,  and  the  respondent  buyers 


breach  the  law  by  accepting  payments  of  brokerage 
without  rendering  a  .service  either  to  the  intermediary 
or  to  the  seller.” 

CONSTITUTIONALITY— Commenting  on  the  fact 
that  Biddle  Purchasing  Company  set  up  as  a  special 
defense  the  unconstitutionality  of  the  Robinson-Patman 
Act,  the  brief  of  the  Commission’s  attorneys  contend 
that  it  is  not  one  of  the  functions  of  the  Commission 
to  pass  upon  the  constitutionality  of  statutes  from 
which  it  derives  its  jurisdiction.  The  brief  also  .states 
that  the  presumption  of  con.stitutionality  of  the  statute 
is  conclusive  upon  the  decision  of  proceedings  initiated 
by  it  conforming  to  the  provisions  of  the  law  itself. 
Such  broad  questions  of  statutory  constitutionality,  the 
brief  added,  are  “purely  judicial  and  can  only  be  de¬ 
termined  by  the  courts.” 

In  concluding  its  submittal  to  the  Commission,  the 
trial  attorneys’  brief  states  that:  Section  2(c)  of  the 
Robinson-Patman  Act  requires  interpretation  to  make 
it  conform  to  the  policy  of  the  Act  as  a  whole;  that 
this  interpretation  should  give  effect  to  the  intent  of 
Congress  and  that  this  intent  “was  to  prohibit  payment 
of  brokerage  fees  from  sellers  to  buyers  directly  or 
indirectly”;  that  the  evidence  indicates  that  payments 
of  brokerage  fees  are  made  by  the  sellers,  in  trans¬ 
actions  of  sales  of  goods  to  the  buyers,  to  respondent 
Biddle  Purchasing  Company,  and  that  said  respondent 
transmits  such  fees  to  the  buyers  who  receive  and 
accept  the  same;  that  such  payment,  transaction  and 
receipt  of  brokerage  fees  is  in  violation  of  Section  2(c) 
of  the  statute,  and  hence  that  an  order  should  be  issued 
by  the  Federal  Trade  Commission  requiring  the  re¬ 
spondents  to  cease  and  desist  using  the  respective  prac¬ 
tices  so  followed  by  them. 

The  Biddle  case  is  the  first  affecting  the  grocery 
trade  which  has  been  concluded,  insofar  as  hearings 
and  the  taking  of  testimony  are  concerned,  and  it  is 
expected  that  an  early  ruling  will  be  issued  by  the 
Commission,  with  action  looked  for  probably  prior 
to  August  1. 

A  ruling  against  the  Biddle  Purchasing  Company, 
it  is  expected,  would  be  immediately  appealed  to  the 
courts,  with  intimations  that  the  Biddle  organization 
is  prepared  to  take  the  question  of  constitutionality  to 
the  United  States  Supreme  Court  in  the  event  that 
litigation  in  the  lower  courts  upholds  the  constitution¬ 
ality  of  the  measure. 
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BURT  LABELERS 

are  adjustable  to  all  sizes  of  packers’  cans  in  general  use  in- 
eluding  ^Halls.”  This  feature  makes  it  the  ideal  labeling 

machine  for  both  large 
V  MUk  and  small  canners 


The  latest  model  BURT  LABELER  has  all 
the  improvements  that  make  it  an  ideal 
general  purpose  labeler  for  any  plant 
—  -  simple,  well  constructed,  will  stand 
up  under  long  hard  runs. 


W'rite  for  free  folder  that 
describes  machine  fully 


BURT  MACHINE  COMPANY 

401  EAST  OLIVER  STREET.  BALTIMORE.  MD. 


TOMATO  and  JUICE  MACHINERY 


COMBINATION  CRUSHER  AND  PUMP 
This  combination  of  Chopper  or  Crusher 
and  Pump  has  proven  very  successful  on 
Tomatoes,  Apples,  and  like  foods.  It  is 
built  entirely  of  Stainless  Steel  where  food 
comes  in  contact  with  the  metal.  Built 
either  combination  as  shown,  or  separ* 
ately;  belt  or  motor  driven. 


SYRUPER,  FILLER  AND  BRINER 

Built  in  7,  10,  15  and  20  valve  sizes  for 
filling  Juices,  Pulp,  Syruping,  Brining,  etc  , 
for  any  size  can  or  combination  of  sizes. 
Eitherall  stainless  steel  or  bronze  parts  com¬ 
ing  in  contact  with  the  food.  Sanitary,  high 
speed  either  belt  driven  or  direct  connected 
to  closing  machine.  Exceptionally  simple  to 
clean  and  adjust  for  fill  or  change  can  sizes. 


CONTINUOUS  TUBULAR  HEATER 

Stainless  Steel  or  Nickel.  Tubular  Heaters 
are  AUTOMATICALLY  controlled,  the 
food  cannot  burn  on  these  heaters,  ends  are 
removable  for  cleaning.  CONTINUOUS 
and  AUTOMATIC  for  any  capacity  desired. 


CANNING  MACHINERY 

Sinqte  UnitorJtComptete  Canning  Plant 
BERLIN  CHAPMAN  CO.  BERLIN,  WIS. 

Northivest  Agents:  DUNCAN  EQUIPMENT  and  SUPPLY  CO.,  31 50  Elliott  Ave.,  SEAHLE,  WASHINGTON 


HAPNAM 
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WANTED  and  FOR  SALE 

This  ia  a  page  that  must  be  read  each  week  to  be  appreciated.  You  are  unlikely  to  be  interested  every  week  in  what 
is  offered  here,  but  it  is  possible  you  will  be  a  dozen  times  in  the  year.  If  you  fail  to  see  and  accept, 
your  opportunity  and  money  are  lost.  Rates  upon  application. 


FOR  SALE  — MACHINERY 


FOR  SALE  —  Copper  and  Aluminum  Cooking 
Kettles;  Retorts;  Labelers;  Fillers;  Filters  and  Filter 
Presses;  Tanks;  Pumps;  Mixers;  Hydraulic  Presses, 
etc.  Send  for  complete  bulletin.  What  have  you  for 
sale?  We  buy  for  cash.  Consolidated  Products  Co., 
Inc.,  18-20  Park  Row,  New  York,  N.  Y. 


FOR  SALE  —  1  Peerless  Single  Husker ;  5  Tuc 
Huskers ;  5  Sprague  Corn  Cutters,  No.  5 ;  1  Cuykendall 
Mixer;  1  Sprague  No.  7  Corn  Silker;  lot  inch 
shafting.  Pulleys,  Bushings,  Collars,  etc.  All  machin¬ 
ery  in  good  condition.  Roxanna  Canning  Co.,  Waynes- 
ville,  Ohio. 


FOR  SALE — 1  Monitor  Excello  Pea  Washer;  1 
Monitor  Special  Pea  Cleaner ;  1  Monitor  Refugee  Bean 
Cutter;  1  Chisholm-Scott  Nested  Pea  Grader  No.  34; 
4  Invincible  Corn  Huskers;  1  M  &  S  Corn  and  Apple 
Sauce  Filler,  4  pocket;  10  Coons  Apple  Parers;  2  Pres¬ 
cott  Hand  Apple  Graders ;  2  Morgan  Nailing  Machines ; 
1  Monitor  5  belt  Bean  Grader.  Address  Box  A-2227 
c/o  The  Canning  Trade. 


FOR  SALE — 3  Monitor  Bean  Cutters  in  good  con¬ 
dition,  $65.00  each.  Address  Box  A-2230  c/o  The 
Canning  Trade. 


FOR  SALE — We  offer  the  following  practically  new 
canning  equipment :  1  Robins-Beckett  Double  Can 
Cleaner;  1  Ayars  Corn  Shaker;  2  Style  Y  Washers; 

1  No.  7  Peerless  Exhauster;  1  No.  4  Peerless  Ex¬ 
hauster;  1  Incline  Tomato  Scalder;  1  Plunger  Liquid 
Filler ;  2  Syrupers ;  1  Urschel  Bean  Cutter ;  2  Labelers ; 

2  Townsend  Bean  Cutters ;  1  M.  &  S.  Corn  Silker ;  2  No. 
5  Corn  Cutters;  2  Shaker  Washers.  The  above  ma¬ 
terial  offered  in  practically  new  condition  and  at  bar¬ 
gain  prices  for  cash.  Address  Box  A-2225  c/o  The 
Canning  Trade. 


FOR  SALE — 1  A.  D.  Cook  Deep  Well  Pump,  size 
4x24,  never  been  used;  1  70  H.  P.  Oil  Field  Type 
Boiler;  1  30  H.  P.  Oil  Field  Type  Boiler;  2  Freeman 
Hoist  upright  Engines  10  H.  P. ;  1  8-Disc  Exhaust  Box 
50  inches  wide  and  93  inches  long;  1  4-Compartment 
Process  Tank  and  7  Crates ;  Lot  of  Shaft  Hangers  and 
Steel  Split  Pulleys.  Priced  to  sell.  Rush  Canning  Co., 
Washburn,  Mo. 


FOR  SALE — One  Vapofumer  Machine  complete  for 
spraying  peas  for  Aphis.  New  condition,  used  for 
spraying  only  100  acres  peas.  Now  located  in  Penn¬ 
sylvania  factory.  Address  Box  A-2234  c/o  The 
Canning  Trade. 


FOR  SALE — Machinery  of  a  large  Delaware  can¬ 
nery.  Plant  being  dismantled.  Washers;  Scalders; 
Ayars  &  Sander  Fillers,  all  sizes  and  types ;  Can  Con¬ 
veyors,  auto  and  gravity;  Continuous  Cookers;  Open 
Kettles  and  Crates;  Picking  Tables;  Pea  and  Bean 
Cleaners;  Bean  Cutters;  Bean  and  Whole  Grain  Corn 
Fillers;  Coons  Apple  Peelers  and  Quarterers;  Sorting 
Tables;  Hydraulic  Presses  and  Pumps;  Apple  Grind¬ 
ers  ;  Conveyors;  Steam  Traps  and  Feed  Water  Heaters. 
W.  T.  Howeth,  Lewes,  Del. 


FOR  SALE — Double  tracked  adjustable  Can  Con¬ 
veyor  with  freight  car  unloader ;  Buffalo  Food 
Chopper;  American  Peeler;  Tomato  Conveyors  and 
extra  LaPorte  chain;  Scalders  and  Peeling  Tables; 
Bottle  Washers;  Cypress  Tanks;  Corn  Shakers;  2-in. 
Copper  Coils;  Nailing  and  Boxing  Machines;  Box 
Stitchers.  C.  M.  London  Co.,  Inc.,  Greenwood,  Del. 


FOR  SALE — Monitor  Bean  Cutter,  in  good  condi¬ 
tion,  at  attractive  prices.  D.  S.  Thomas,  Bridgewater, 
Virginia. 


FOR  SALE — Motor  Truck  Scales.  Bargains.  All 
capacities.  New  and  used.  Guaranteed  accuracy  and 
durability.  Shipped  on  30-day  free  trial.  Salesman 
wanted.  Bonded  Scale  Co.,  Dept.  CT,  Columbus,  Ohio. 


WANTED  —  MACHINERY 


WANTED — From  5  to  10  used  Morral  Double 
Huskers,  rebuilt  or  suitable  for  rebuilding.  Address 
Box  A-2221  c/o  The  Canning  Trade. 


WANTED — Four  used  Silkers  and  four  used  Flota¬ 
tion  Washers  for  whole  grain  corn,  either  small  or 
large  capacity.  Address  Box  A-2232  c/o  The  Canning 
Trade. 


WANTED — To  buy  1  4-roll  Ayars  or  Hansen  Beet 
Topper.  Must  be  in  good  condition.  Quote  lowest 
possible  price.  Address  Box  A-2235  c/o  The  Canning 
Trade. 


FOR  SALE— PLANTS 


FOR  SALE  —  Southern  Indiana  Tomato  Plants. 
Grown  from  special  select  “Crown  Picked”  Indiana 
Baltimore  seed.  Cultivated  and  sprayed.  Hardy, 
healthy ;  start  growing  quicker.  Vitality  and  breeding 
of  our  seed  carries  through  for  earlier  crop  with  better 
tonnage  and  quality.  Order  now  for  immediate  ship¬ 
ment.  Price  $1.25  per  M.  Low  express  rates.  C.  A. 
Shuttleworth  Seed  Co.,  Otto,  Ind. 
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FOR  SALE — Vegetable  Plants.  Cabbage  plants  for 
kraut,  Copenhagen  Market,  Danish  Railhead  (Short 
Stem),  Flatdutch,  All  Seasons  (Yellows  Resistant), 
75c  thousand,  100,000  $50.00.  Tomato  plants  from 
certified  treated  seeds,  Marglobe,  Pritchard,  Bonny- 
best,  Johnbaer,  Stone  and  Baltimore,  $1.00  thousand, 
100,000  $75.00.  Snowball  Cauliflower  Plants  $2.00 
thousand,  100,000  $150.00.  Prompt  shipments  by  ex¬ 
press  or  deliveries  by  truck.  Well  packed,  good 
delivery  guaranteed.  Phone,  wire  or  write :  Old 
Dominion  Plant  Co.,  Franklin,  Va. 

~  FOR  SALE  — FACTORIES 

FOR  SALE — Fully  equipped  canning  factory  located 
at  Centreville,  Maryland,  Queen  Anne  County.  Two- 
story  frame  building  75x150  feet,  first  floor  heavily 
constructed  in  cement.  150  feet  from  State  road,  31/2 
acres  of  land.  Railroad  siding.  Fresh  water  all  the 
year  around.  Separate  Boiler  rooms.  One  Erie 
Horizontal  Boiler  250  H.  P.  and  two  boilers  of  125 
H.  P.  each.  All  in  fine  condition.  Four  Copper  Vacuum 
Pans,  one  1,000  gallon  capacity,  one  650  gallons  and 
two  of  400  gallons  each,  all  practically  new.  Two 
Sprague  Tomato  Pulpers,  two  Scalders,  two  Rotary 
Washers,  two  Filling  Machines,  Processing  Kettles,  one 
Exhaust  Box,  75  H.  P.  Steam  Engine,  six  inch  free 
running  well.  Electric  Motors,  Water  Pump,  Peeling 
Tables  with  complete  sets  of  tools,  etc.  The  factory 
has  been  used  for  the  manufacturing  of  tomato  paste 
and  canning  tomatoes.  Will  sell  Vacuum  Pans  sep¬ 
arately.  Scaramelli  &  Co.,  Inc.,  192-194  Franklin  St., 
New  York  City. 


WANTED — Chemist  for  a  year-round  position  with  large 
producer  of  Eastern  canned  fruits  and  vegetables.  State  expe¬ 
rience  and  salary  expected  to  start  in  first  letter.  Address  Box 
B-2228,  c/o  The  Canning  Trade. 


WANTED — A  young  man  to  handle  production  in  year-round 
Mid-western  canning  plant.  Give  full  details  in  letter.  Good 
opening  for  man  who  can  produce.  Address  Box  B-2226  c/o  The 
Canning  Trade. 


SITUATIONS  WANTED 


POSITION  WANTED — Man  with  17  years  experience  in 
packing  quality  fruits  and  vegetables  desires  position  as 
Superintendent  with  reputable  concern.  Also  familiar  with  all 
types  of  machinery.  Address  Box  B-2212,  c/o  The  Canning 
Trade. 


POSITION  WANTED — By  representative  with  13  years  ex¬ 
perience  merchandising  canned  foods,  cold  pack,  and  allied  lines, 
thoroughly  familiar  with  retail,  wholesale  and  brokers  outlet 
and  modern  sales  methods,  capable  of  personal  sales  contact 
or  handling  of  sales  force  or  distribution  campaigns.  Desires 
permanent  connection  in  the  capacity  of  representative  or 
office  manager  with  food  manufacturers,  canners  or  importers. 
Highest  references.  Address  Box  B-2214,  c/o  The  Canning 
Trade. 


POSITION  WANTED — As  Superintendent  or  Plant  Man¬ 
ager.  Twenty  years  experience  packing  quality  peas,  corn, 
beans,  spinach.  Understand  the  business  from  field  to  finished 
product.  Best  of  references.  Address  Box  B-2217  c/o  The 
Canning  Trade. 


MORRAL  CORN  CUTTER 

Either  Single  or  Double  Cut 


FOR  SALE  — MISCELLANEOUS 

FOR  SALE — 20,000  used  No.  2  Wood  Cases  at 
bargain  price.  W.  Scott  Silver,  Nottingham,  Pa. 


HELP  WANTED 


WANTED — Man  to  take  charge  of  one  line  of  can  making 
equipment.  Must  have  experience  on  both  square  and  round 
cans  and  be  able  to  set  up  line  from  slitters  to  double  seamer. 
Also  look  after  equipment  to  make  up  tops  and  bottoms.  Address 
Box  B-2216  c/o  The  Canning  Trade. 


MORRAL  BROTHERS,  Morral,  Ohio 


Morral  Combination 
Corn  Cutter 

For  Whole  Crain  or 
Cream  Style 

Morral  Corn  Husker 

Either  Single  or  Double 

Morral  Labeling  Machine 

and  other  machinery 

Write  for  catalog  and 
further  particulars 


WANTED — Foreman  with  experience  in  processing  and 
canning  of  grapefruit  and  pineapple  juice,  fruit  salads,  grape¬ 
fruit.  Must  be  acquainted  with  operation  of  modern  canning 
machinery.  Permanent  position,  all-year-round  work,  to  capable 
men.  State  experience  and  salary  expected.  Address  Box 
B-2224  c/o  The  Canning  Trade. 


WANTED — Canning  Experts.  A  company  organizing  can¬ 
neries  for  fish,  fruits  and  vegetables,  requiring  expert  advice 
prior  to  building  or  starting  operations,  desires  to  have  one  or 
more  experts  in  canning  consult  personally  with  them.  The 
company  will  pay  travelling  and  other  expenses  and  a  reason¬ 
able  fee.  The  information  required  will  cover  both  the 
practical  production  of  canned  foods  and  the  marketing  of  same, 
both  at  home  and  for  export.  Address  Box  B-2220  c/o  The 
Canning  Trade. 


WANTED— An  experienced  Catsup  Cook.  Give  full  experi¬ 
ence  with  all  tomato  products  during  the  last  ten  years.  Advise 
where  last  employed  and  salary  expected.  State  method  of  con¬ 
trol  of  gravity  or  solids.  Address  Box  B-2229  c/o  The  Canning 
Trade. 


SAFE  INSECTICIDES 

for 

Controlling  Crop  Pests 

AGICIDE  LABORATORIES 

108  N.  Water  Street  MILWAUKEE,  WIS. 


gepTT  yiNfEp 


SCOTT  IMPROVED  VINERS^YINER  FEEDERS 

founders  of 

HYDRAULIC  CONVEYING  EQUIPMENT 


THE  SCOTT  VINER  CO.  COLUMBUS, □ 
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J-il STORY  tells  us  that  many  great  men  were 
criticized  and  even  ridiculed  before  they  won  acclaim.  Such  is  the 
price  of  daring  to  be  different. 


There  has  been  much  comment  on  the  activities  of  this  com¬ 
pany  because  in  the  field  of  can  manufacturing  it,  too,  has  dared  to 
be  different.  Yet  it  is  a  fact  that  Crown  Can  is  in  a  unique  position 
to  serve  its  customers  on  a  particularly  favorable  basis.  And  among 
users  of  cans  there  is  a  growing  realization  that  its  purpose  and 
policy  is  one  of  helpful  cooperation. 


Perhaps  you  would  like  to  know  in  just  what  way  Crown  Serv¬ 
ice  is  different.  A  Crown  Can  Representative  will  gladly  explain 
without  obligating  you  in  any  way. 


Packers  Cans  for  1937  sold  f.  o.  6, 
Philadelphia,  Baltimore,  St.  Louis. 
Houston  and  other  selected  points. 


mmmoH  ck^cbown  cobs  &  seal  company 
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THE  MARKETS 

IN  LEADING  CANNED  FOODS  CENTERS 


WEEKLY  REVIEW 

Buyers  Active  Again  —  Retailers  Have  Never  Stopped  —  The 
Strong  Position  of  All  Canned  Foods  —  Crops  Making  Good 
Progress — New  Packs  and  Futures  Selling  Too  Low — The  Mar¬ 
ket  Cannot  Be  Over- Packed  in  One  Season. 

Spots — There  may  have  been  some  substance  to  the 
expressed  fear  that  consumers  would  not  accept 
the  higher  prices  ruling,  and  the  still  higher  prices 
indicated  as  unavoidable  on  ’37  packs  of  canned  foods, 
but  at  least  it  was  not  nearly  as  deep  as  represented 
last  week.  After  all,  what  does  a  10c  per  dozen  raise  in 
prices  mean  to  the  consumer?  It  is  less  than  Ic  per 
can ;  in  fact  it  makes  no  appearance  to  the  consumer, 
over  the  retail  counter.  It  is  the  buyer  who  objects  and 
finds  all  the  fault,  imaginary  or  otherwise.  The  con¬ 
sumer  is  paying  much  steeper  advances  on  almost 
everything  bought  than  on  canned  foods,  and  so  is  ac¬ 
customed  or  used  to  the  advancing  prices,  and  they  are 
following  them. 

This  week  the  news  is  spread  that  buyers  are  no 
longer  hesitating  on  that  account,  and  are  in  the  mar¬ 
ket  for  a  share  of  the  small  remaining  stocks  of  spots. 
The  fact  that  twelve  and  a  half  million  cases  of  salmon, 
together  with  all  carry-over  from  ’35,  could  be  and  has 
been  consumed,  and  is  gone  in  one  year,  makes  any 
handler  of  canned  foods  think  seriously.  Pretty  much 
the  same  thing  is  true  in  every  other  item  of  spot  can¬ 
ned  foods — bare  boards  showing  through  the  thinning 
piles.  The  market  will  have  to  be  supplied  “right  out 
of  the  kettles’’  by  the  time  the  packing  of  staples  ar¬ 
rives.  As  a  canner  did  you  ever  see  such  a  condition 
before?  You  did  not;  and  you  will  not  see  it  again — 
until  this  time  next  year — in  1938!  Yup,  they’ll  eat 
up  this  year’s  packs — be  they  what  they  may — down  to 
the  last  case,  again.  And  yet  you  will  sell  your  packs 
so  close  to  cost  that  you  will  not  be  able  to  sleep  com¬ 
fortably,  in  face  of  such  an  unprecedented  condition ; 
a  condition  that  fairly  cries  out  loud  to  pay  you  a  hand¬ 
some  profit  on  your  packs.  Wisely  spoke  the  Prophet 
of  old — and  we  would  add,  with  special  reference  to 
canned  foods  producers;  “Occulos  habent,  et  non  vedia- 
hunt”  that  is  “they  have  eyes,  but  they  see  not.”  Mar- 
ketwise,  no  one  but  a  buyer  or  his  broker  can  make  a 
canner  see,  and  then  always  the  lowest  possible  price, 
the  price  the  buyer  puts  on  the  goods,  for  the  canner 
never  has  a  price  he  can  call  his  own. 

Yes,  they  are  buying,  steadily  and  in  fair  volume,  at 
their  own,  too  low,  prices.  Retailers  are  restocking  and 
emptying  their  shelves  as  steadily;  the  trail  of  the 
empty  tin  can  spreads  over  the  face  of.  the  country,  and 


keeps  the  garbage  men  busy  collecting  them.  The 
game  with  the  canner,  who  has  spots,  seems  to  be  to 
get  rid  of  the  last  case  without  causing  even  a  penny 
raise  in  the  price!  We  have  told  you  to  put  5c  to  10c 
per  dozen  on  your  small  remaining  stocks — and  to  de¬ 
mand  it  or  refuse  to  let  the  goods  go — (like  the  salmon 
canners  have  done,  if  you  must  have  example) ,  but  only 
some  of  you  have  done  so.  Look  at  the  market  page 
and  study  the  prices — and  see  what  you  have  lost,  or 
are  losing,  over  what  you  are  well  entitled  to,  under 
present  market  condition  of  supplies. 

CROPS — The  week  has  been  a  quite  good  one  from  a 
crop  growing  viewpoint.  We  have  been  setting  the 
country’s  record  for  heat  in  this  immediate  section,  but 
there  have  been  good  rains  in  almost  every  canning 
crop  region,  and  crops  are  making  good  progress. 

Peas  are  through  canning  on  the  lower  Peninsula, 
and  by  the  time  you  read  this  will  be  through  up  to  the 
top  of  that  section.  Pea  canning  time  in  the  Tri-States 
covers  only  a  week  to  ten  days,  as  a  rule,  excepting 
Western  Maryland  and  southern  Pennsylvania,  which 
are  about  ready  to  start.  The  aphid,  and  the  hot,  dry 
weather  took  their  toll,  and  in  a  large  way  the  market 
will  have  to  wait  for  other  heavy  pea  canning  regions 
for  anything  like  a  supply.  New  York  State,  as  indeed 
the  central  western  States  and  Wisconsin,  are  late,  but 
their  pea  crops,  and  others,  are  doing  quite  well.  So 
far  they  have  missed  any  blistering  hot  days,  and  it 
is  to  be  hoped  they  will  not  get  them.  But  it  will  be 
July  before  they  can  send  any  quantity  of  canned  peas 
to  the  market,  and  the  Northwest,  which  has  sprouted 
into  such  a  big  pea  canner,  will  be  even  later,  and  as 
it  now  appears,  will  have  no  surplus  to  bother  other  pea 
canners.  They  are  just  a  little  worried  about  providing 
for  sales  now  on  their  books. 

A  trip  through  the  Eastern  Shore  of  Maryland  this 
week  bears  out  the  statement  that  the  pea  pack  is 
averaging  50  per  cent  or  less  of  a  normal  pack.  Yields 
range  from  40  to  60  cases  per  acre.  Aphids  struck 
earlier  and  heavier  than  usual  this  year  and  together 
with  root  rot  and  general  poor  condition  of  the  soil, 
have  taken  their  toll.  Most  canners  in  this  section  will 
be  forced  to  pro  rate  their  future  orders. 

Some  new  string  beans  are  coming  to  market,  and 
again  the  market  riggers  are  marking  them  too  low, 
as  they  are  on  new  packed  peas.  “It  is  just  an  old 
custom”  not  based  upon  market  conditions.  There  are 
no  spot  stringless  beans,  other  than  new  packed.  Then 
why  are  not  the  new  packed  bringing  record  high 
prices  ?  Because  the  pack  “is  going  to  be  a  whopper  ?” 
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Bunk.  Who  knows  that?  And  why  pay  a  discount 
until  it  has  been  earned ;  until  the  “whopper”  has  been 
landed?  No!  It  is  just  because  the  canners  are  no 
salesmen.  They  are  the  country’s  unexampled  and 
always  dependable  Santa  Clauses — always  ready  to 
give  their  goods  away.  Don’t  get  mad  with  us ;  get  mad 
with  yourselves.  Take  yourself  up  into  a  corner  and 
give  yourself  a  good  talking  to — on  new  packed  peas 
and  snap  bean  prices. 

All  future  prices  named  today  are  too  low,  a  fact  you 
will  realize  when  too  late.  It  is  still  true:  “SPOTS 
NEXT  FALL  ARE  BOUND  TO  BE  WORTH  MORE 
THAN  ANY  FUTURES  SOLD  TODAY.”  Run  the 
goods  into  warehouse  and  borrow  on  them,  if  you  must 
have  money,  rather  than  lose  your  profits,  and  rather 
than  harm  the  whole  market  for  all  other  canners.  As 
soon  as  you  try  that  the  buyers  will  up  their  prices, 
because  they  have  to  have  the  goods. 

Again  we  have  not  reviewed  each  single  article  of 
canned  foods.  Is  that  necessary?  Not  if  you  see  the 
situation  as  it  actually  is. 

NEW  YORK  MARKET 

By  “New  York  Stater” 

Special  Correspondent  of  “The  Canning  Trade" 

Market  Rallying — Higher  Prices  on  New  Packs  Forcing  Atten¬ 
tion  on  Spots — The  Pineapple  Prices — Salmon  Disappearing — 
Buyers  Interested  in  New  Peas  Due  to  Good  Quality — ^Tomatoes 

Selling — Corn  Weakness  in  This  Territory — Low  Prices  on 
New  Packed  Beans — Fruit  Prices  Very  Firm. 

New  York,  June  11,  1937. 

HE  SITUATION — With  prices  for  new  pack 
canned  foods  continuing  to  show  advances  over 
last  year’s  levels,  more  interest  has  developed  in 
the  spot  market,  particularly  on  fruits,  and  business 
has  been  a  little  better.  Canned  vegetables  have  also 
come  in  for  more  inquiry,  and  the  market  appears  to 
have  rallied  somewhat.  Salmon  is  closely  sold  up  and 
the  market  continues  to  show  a  bullish  undertone  on 
this  item. 

THE  OUTLOOK — Jobbers  are  apparently  slowly 
losing  their  fear  of  a  recession  in  canned  foods  con¬ 
sumption  due  to  higher  price  levels,  and  are  beginning 
to  operate  in  slightly  better  volume  on  new  packs. 
There  is  still  some  concern  exhibited,  however,  lest  pos¬ 
sible  overproduction  develop  and  react  later  on  in  the 
season  against  prices  established  by  futures  trading. 

PINEAPPLE — Featuring  this  week’s  market  was 
the  announcement  of  prices  on  1937  pack  Hawaiian 
pineapple  and  juice,  for  shipment  prior  to  August  15. 
Prices  are  higher  than  last  year,  and  canners  quote  no 
differential  between  their  own  brands  and  fruit  for 
distributors’  labels.  Sliced  2^-)^  are  quoted  at  $2.00  for 
fancy,  $1.85  for  extra  standard,  and  $1.80  for  standard, 
with  2s  at  $1.70,  $1.60,  and  $1.45  respectively.  No.  10s 
in  syrup  are  posted  at  $7.25  for  fancy,  $6.85  for  stan¬ 
dards,  and  $6.40  for  broken  slices,  while  10s  in  juice 
are  listed  at  $6.50  for  standards  and  $6.15  for  broken 
slices.  On  crushed,  2i/^s  are  listed  at  $2.00  for  fancy 
and  $1.90  for  standards,  with  2s  at  $1.60  and  $1.55, 


respectively.  No.  10  crushed  in  syrup  is  posted  at 
$7.00  for  fancy.  Unsweetened  juice  is  quoted  on  the 
basis  of  $1.65  for  2i/^s,  $1.20  for  2s,  and  $5.50  for  10s, 
with  all  prices  f.  o.  b.  coast,  prices  guaranteed  against 
seller’s  own  decline  on  unshipped  goods  in  transit  and 
floor  stocks  for  60  days  after  arrival  at  destination. 

SALMON — Further  improvement  in  the  statistical 
position  of  the  salmon  market  is  reported,  with  total 
unsold  stocks  of  Alaska  grades  in  packers’  hands  as  of 
May  31  reported  at  300,934  cases,  as  compared  with 
840,020  cases  on  April  30  and  stocks  of  1,201,170  cases 
on  May  31  a  year  ago.  Stocks  of  reds  on  May  31  were 
132,017  cases,  against  174,213  cases  on  May  31,  1936. 
Holdings  of  pinks  as  of  May  31  this  year  were  only 
80,263  cases,  as  compared  with  700,877  cases  on  the 
same  date  a  year  ago,  while  stocks  of  chums  were  6,214 
cases  against  147,513  cases.  For  prompt  shipment 
canners  hold  reds  at  $2.35,  with  pinks  at  $1.25  and 
chums  at  $1.15.  Seattle  advices  indicate  that  opening 
prices  on  1937  packs  will  be  equal  to  or  higher  than 
the  present  spot  basis  in  that  market. 

PEAS — Aphis  and  dry  weather  have  contributed  to 
cut  into  the  crops  of  canning  peas  in  Maryland  and 
Pennsylvania  and  buyers  are  showing  considerable 
interest  in  offerings  of  the  new  pack,  which  is  reported 
grading  up  very  well.  Canners  are  reported  to  have 
booked  some  business  on  run  of  pod  at  85  cents,  can¬ 
nery,  with  4-sieve  Early  Junes  selling  at  the  same 
price.  Many  canners,  however,  have  withheld  the 
naming  of  prices  until  the  pack  is  further  along  and 
they  have  a  better  opportunity  to  judge  costs  and  prob¬ 
able  pack  totals.  Spot  peas  have  shown  little  change 
during  the  week. 

TOMATOES — Notwithstanding  the  nearness  of  the 
new  pack  and  the  lower  prices  quoted  on  1937  toma¬ 
toes,  there  is  still  a  little  business  going  through  on 
spots,  which  are  held  at  55  cents  for  Is,  72^,4  cents  for 
2s,  $1.00  for  21/^s,  $1.15  to  $1.20  for  3s,  and  $3.30  and 
up  for  10s,  f.  o.  b.  southern  canneries.  Futures  are 
offered  on  the  basis  of  42 cents  for  Is,  65  cents  for 
2s,  971/4  cents  for  3s,  and  $2.90  and  up  for  10s. 

CORN — Southern  standard  spots  have  attracted  but 
little  buying  interest  during  the  week,  and  the  market 
is  rather  easy  on  the  basis  of  80  cents  per  dozen,  with 
some  stocks  reportedly  available  down  to  75  cents  for 
prompt  shipment.  On  extra  standards,  the  market  is 
held  at  87  cents  and  upwards.  •  Buyers  are  closely 
studying  the  future  corn  market,  with  standard  cream 
style  offering  at  75  cents  for  2s,  with  extra  standards 
quoted  at  90  cents  and  fancy  at  $1.00  to  $1.05. 

STRINGLESS  BEANS — Carryover  stocks  are  ap¬ 
parently  completely  cleaned  out,  and  interest  is  cen¬ 
tered  on  new  pack  offerings,  with  standards  cut  green 
quoted  at  70  cents  and  up,  with  extra  standards  at  77  V4 
to  80  cents  and  fancy  at  90  cents,  f.  o.  b.  canneries. 
On  No.  10s,  the  market  for  new  pack  is  held  at  $3.15  to 
$3.25  for  standard  cut  green,  with  extra  standards  at 
$3.40  and  up. 

PEACHES — Independent  California  canners  who 
had  been  offering  new  pack  cling  peaches  on  the  basis 
of  $1.45  for  standard  21/2S  and  $1.55  for  choice  have 
advanced  their  price  views  10  cents  per  dozen,  with 
many  withdrawing  offerings  entirely.  This  action  in- 
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dicates  an  opening  of  $1.50  to  $1.55  for  standards  and 
$1.65  to  $1.70  for  choice,  with  advertised  brands  5  to 
10  cents  over  these  levels.  Unsold  stocks  of  last  year’s 
pack  are  largely  concentrated  in  the  hands  of  the  larger 
packers,  and  the  market  holds  firm  at  list  on  such  fruit. 

CHERRIES — Independent  California  canners  this 
week  announced  tentative  opening  prices  on  new  pack 
Royal  Anne  cherries  on  the  basis  of  $3.15  for  fancy 
2i/4s,  $2.85  for  choice,  and  $2.65  for  standards,  with  2s 
at  $2.40  for  fancy,  $2.25  for  choice,  and  $1.90  for 
standards,  while  10s  are  posted  at  $11  for  fancy,  $10 
for  choice,  $9.25  for  standards,  $6.50  for  waters,  and 
$6.50  for  pies. 

RIEDEL  WITH  CHAIN— C.  H.  Riedel,  formerly 
manager  of  the  Procon  Grocery  Service  organization, 
recently  dissolved,  has  joined  the  organization  of  the 
First  National  Stores,  Somerville,  Mass.,  as  canned 
foods  buyer.  Mr.  Riedel  is  well  known  to  the  canning 
trade. 


CHICAGO  MARKET 

By  '‘Illinois” 

Special  Correspondent  of  “The  Canning  Trade” 

Business  Quiet,  Values  Firm,  Spot  Stocks  Closely  Cleaned  Up- 
Comparison  of  Old  and  New  Pineapple  Prices — Northwest 
Berry  Prices  Too  High — Spot  Stocks  of  Tomatoes  Active — Pea 
Canning  Begins  With  Encouraging  Outlook — ^The  Biddle  Case. 


STRONGER,  BETTER! 
COSTS  NO  MORE  THAN 
THE  ORDINARY 
CANNERS  CASE! 


ANOTHER 


PRODUCT 
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General  market — some  of  the  boys  that  one 
meets  up  with  in  the  daily  travels  are  complain¬ 
ing  that  business  is  a  bit  slow.  Values  are  firm 
however,  and  there  is  little  if  any  distressed  selling. 
Spot  stocks  in  many  items  are  closely  cleaned  up. 

PINEAPPLE — The  outstanding  feature  is  the  new 
pack  prices  named  on  Monday  of  this  week.  Some 
comparison  of  the  new  basis  with  the  one  that  for¬ 
merly  prevailed  can  be  seen  in  the  following : 

Old  Basis  New  Basis 


No.  2  Tall  Standard  Sliced .  $1.40  $1.60 

No.  21/0  Tall  Standard  Sliced .  1.65  1.85 

No.  2  Tall  Fancy  Sliced .  1.50  1.70 

No.  2V^  Tall  Fancy  Sliced .  1.80  2.00 


No.  10  Fancy  Crushed  in  Syrup  6.00  7.00 

No.  10  Fancy  Crushed  in  Juice..  5.75  6.50 

These  prices  are  f.  o.  b.  San  Francisco  and  are  sub¬ 
ject  to  a  5  per  cent  trade  discount  except  on  the 
crushed. 

CALIFORNIA  FRUITS — Packing  of  apricots  in 
California  will  begin  in  a  few  days.  The  estimated 
production  is  3,000,000  cases  as  against  2,900,000  cases 
last  year.  Canners  have  been  forced  to  pay  consider¬ 
able  more  for  the  fruit  than  in  1936.  The  going 


quotations  are : 

No.  21/2  Choice  Apricots,  at . $1.70-$1.80 

No.  21/2  Standard  Apricots,  at . $1.45-$1.50 


In  peaches,  authorities  say  that  the  pack  this  season 
cannot  possibly  exceed  that  of  last  year.  Some  look 


Golden  Cross  Corn) 

Hybrid  Corn  -  White  Varieties 

its  Quality  Tonnage  that  Counts 

PEAS,  BEANS,  CORN,  TOMATO 

Other  seeds  (or  the  Canner 

LEONARD  SEED  COMPANY 

CHICAGO 


All  the  latest  data 


FORMULAE  —  COOKING  TIMES 
COOKING  TEMPERATURES 


are  included  in  the  new  6th  (1936)  edition  of 


“A  Complete  Course  in  Canning” 


Price  $10.00 
order  your  copy  now. 


The  Canning  Trade 
SO  S.  Gay  Street 
Baltimore,  Md. 
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for  an  opening  on  No.  2V^  choice  of  $1.70.  Spot 
peaches  of  all  kinds  are  in  very  narrow  supply. 

PACIFIC  NORTHWEST  FRUITS— The  opening 
prices  on  berries  have  met  with  stubborn  resistance  on 
the  part  of  all  Chicago  buyers.  Each  and  every  one 
stoutly  maintains  that  the  prices  are  too  high  and  that 
the  consumer  will  not  pay  the  tariff.  Some  idea  of  the 


prices  can  be  had  in  the  following : 

No.  2  tin  Fancy  Strawberries,  at . $2.50 

No.  2  tin  Fancy  Red  Raspberries,  at .  2.65 

No.  2  tin  Fancy  Blackberries,  at .  1.75 

Some  interest  has  also  been  noted  in  new  pack 
Italian  prunes  with  a  wide  variation  in  prices  such  as : 

No.  21/2  Fancy  Italian  Prunes,  at . $1.20-$1.35 

No.  21/2  Choice  Italian  Prunes,  at .  1.15-  1.25 


TOMATOES — A  steady  flow  of  small  orders  is 
rapidly  cleaning  up  all  spot  stocks  in  Indiana  and  Ohio. 
Someone  said  that  by  July  1st,  canners  warehouses 
would  be  clean  and  begins  to  look  as  if  that  will  prove 
the  fact.  The  buying  is  not  spectacular,  but  steady  and 
all  for  quick  shipment.  Prices  are  unchanged  with 
No.  2  standard  tomatoes  at  771/2-8O  cents;  No.  21/2 
standard  tomatoes  at  $1.00,  f.  o.  b.  Indiana  factories. 
In  futures  there  is  an  utter  lack  of  pressure  on  the 
part  of  canners  to  push  their  new  packing.  What  with 
reduced  acreage,  the  labor  problem  and  possibly  early 
Fall,  canners  are  apparently  willing  to  just  coast  along. 

PEAS — Packing  has  started  in  Indiana  with  a  couple 
of  canneries  south  of  Indianapolis  operating  steadily. 
The  plants  north  of  the  Hoosier  Capital  will  be  getting 
under  way  during  the  next  few  days.  Northern  Illinois 
will  hardly  start  much  before  the  20th.  Crop  condi¬ 
tions  to  date  have  been  all  that  one  could  ask  for  and 
it  looks  like  a  good  pea  crop  is  in  sight.  A  few  canners 
have  reported  aphis  showing  up  but  little  or  no  damage 
has  as  yet  been  recorded. 

The  market  is  slow,  sluggish  and  there  is  little  or  no 
buying  on  either  the  new  packing  or  the  carryover. 

CORN — Future  corn  is  quiet.  Apparently  no  one 
wants  to  sell  and  no  one  wants  to  buy. 

Spot  corn  is  moving  steadily  at  around  90  cents 
cannery  for  both  No.  2  standard  white  as  well  as  No. 
2  standard  yellow. 

ASPARAGUS — The  pack  in  the  Middlewest  is  drag¬ 
ging  along.  Everyone  is  confident  the  total  produced 
in  Illinois  and  Michigan  this  season  will  be  materially 
less  than  last.  Some  little  business  is  going  to  Cali¬ 
fornia  at  full  list  as  buyers  are  now  beginning  to  realize 
that  the  coast  canners  will  be  able  to  market  their  this 
year’s  packing  at  or  mighty  close  to  the  opening  basis. 

R.  S.  P.  CHERRIES — Rumors  have  it  that  someone 
in  Michigan  is  selling  No.  10  red  sour  pitted  at  $6.75 
factory.  No.  2  red  sour  pitted  at  $1.35  factory,  but  it  is 
difficult  to  have  these  rumors  confirmed. 

ANNUAL  FIELD  DAY— The  Annual  Field  Day  of 
Food  Products  Club  is  proving  quite  a  drawing  card. 
Mat  Tanzer,  the  secretary,  calls  attention  to  the  meet¬ 
ing  that  is  scheduled  for  Thursday,  June  17th,  rain  or 
shine  at  the  Cog  Hill  Golf  and  Country  Club.  That  is 
one  day  in  the  year  when  most  of  the  brokers  are  off  the 
job  and  offices  closed. 

A  Hundred  Buyers  are  Better  than  One  Buyer — The 
Biddle  “outfit”  seems  to  be  on  the  spot.  A  prominent 


buyer  permitted  your  correspondent  to  read  a  recent 
Biddle  circular.  It  was  on  the  subject  of  California 
asparagus.  It  was  anything  but  a  sales  letter.  In 
fact,  it  outlined  that  if  the  trade  hold  off  they  would 
be  able  to  buy  asparagus  for  less  money  than  the  open¬ 
ing  basis.  The  circular  also  prominently  displayed  the 
words — we  render  a  sales  service. 

The  suggestion  is  offered  to  those  canners  that  sell 
through  Biddle,  that  they  demand  of  Biddle  to  send 
their  circulars  as  issued,  to  them.  Mr.  Canner  after 
reading  a  few  of  them  will  then  realize  that  Biddle  is 
working  (as  most  everyone  knows)  for  the  buyer  all 
the  time  and  never  truly  represents  the  seller.  The 
only  service  Biddle  renders  is  the  collection  of  his  fee 
from  the  buyer  and  then  rebating  to  that  buyer  the 
brokerage  he  illegally  collects  from  the  seller.  Why 
don’t  these  canners  build  up  their  own  distribution, 
ever  bearing  in  mind  that — a  hundred  buyers  are  better 
than  one  buyer. 

GULF  STATES  MARKET 

By  “Bayou” 

Special  Correspondent  of  “The  Canning  Trade”  ^ 

Price  of  Canned  Shrimp:  What  You  Are  Willing  to  Pay  For 
Them — First  Crop  of  Beans  Burned  Up— Early  Sellers  Face  a 
Loss — Price  Should  Have  Been  $1.00  Per  Dozen 

Mobile,  Ala.,  June  10,  1937. 

SHRIMP — The  shrimp  pack  is  out  of  the  picture  in 
this  section  and  will  continue  to  be  out  until  the 
Fall  shrimp  pack  starts  up  in  August. 

Very  few  canned  shrimp  are  available  now,  hence  a 
price  at  this  time  is  hard  to  arrive  at,  because  the  price 
is  governed  more  or  less  by  how  badly  the  buyer  needs 
shrimp,  and  how  much  he  is  willing  to  pay  for  some. 
A  basic  price  of  $1.50  per  dozen  for  No.  1  small;  $1.60 
for  No.  1  medium,  and  $1.65  for  No.  1  large,  may  be 
considered  in  line. 

SNAP  BEANS — After  a  long  hot  and  dry  spell  we 
had  some  heavy  rains  the  latter  part  of  last  week  and 
we  are  still  having  occasional  showers  this  week,  but 
whether  it  will  do  the  crop  of  beans  that  was  ready  to 
be  harvested  any  good  remains  to  be  seen.  The  gen¬ 
eral  opinion  is  that  the  first  crop  of  beans  is  practically 
lost  and  the  second  crop  is  the  only  one  that  the  canners 
will  have  to  fall  back  on. 

The  canners  of  this  section  booked  some  orders  and 
they  have  been  trying  to  get  them  out,  but  with  poor 
results. 

The  packers  that  booked  orders  at  80  cents  per  dozen 
for  No.  2  cut  beans  may  be  able  to  break  even  on  the 
present  cost  of  production,  but  unless  this  rain  does 
wonders  to  the  crop,  those  who  booked  orders  for  beans 
less  than  80c  will  have  to  take  a  whipping. 

The  way  bean  production  has  been  in  this  locality 
up  to  this  week,  a  price  of  $1  per  dozen  would  not  be 
too  high  for  the  pack. 

Buyers  have  been  manifesting  a  good  deal  of  anxiety 
about  the  bean  orders  they  placed,  but  the  canners  have 
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not  been  able  to  do  much  towards  relieving  their 
worries,  because  the  canners  too  have  been  plenty 
worried. 

Perhaps  next  week  we  may  be  able  to  tell  you  some¬ 
thing  more  encouraging  about  the  bean  crop,  but  right 
now,  it  is  too  soon  after  the  rainfall  to  see  much  change. 

• 

CALIFORNIA  MARKET 

By  ‘‘Berkeley” 

Special  Correspondent  of  “The  Canning  Trade” 

Cool  Weather  Helps  Peas — Juices  Assume  Real  Stature — Pine¬ 
apple  Prices — Fruits  Very  Firm — Peach  Yield  Slightly  Less  Than 
Last  Season — Labor  Outlook  Better. 

San  Francisco,  June  10th,  1937. 

FATHER — Cool  weather  continues  throughout 
California  and  field  and  truck  crops  are  coming 
on  later  than  usual,  according  to  the  Federal- 
State  cooperative  crop  reporting  service.  Spinach,  the 
first  crop  to  be  harvested,  proved  a  very  light  yield 
and  the  output  of  asparagus  is  not  up  to  expectations. 
Some  crops  have  been  benefitted  by  the  cool  weather 
and  yields  are  above  normal.  This  is  particularly  true 
of  peas,  with  growers  in  some  districts  getting  a  larger 
output  than  last  year,  despite  a  smaller  acreage. 
Berries,  beans,  tomatoes  and  cantaloupes  are  coming 
onto  the  market  later  than  usual  and  are  quite  high 


in  price.  This  is  assisting  the  movement  of  canned 
fruits  and  vegetables  to  a  noticeable  degree. 

JUICES — The  demand  for  fruit  and  vegetable  juices 
has  become  such  that  quite  a  few  retail  groceries  have 
fitted  up  sizeable  departments  devoted  exclusively  to 
these.  In  a  comparatively  small  store  the  writer  re¬ 
cently  saw  a  section  of  this  kind  stocking  grapefruit, 
orange,  pineapple,  tomato,  lemon,  prune,  loganberry, 
orange  and  grapefruit,  kraut  and  papaiya  juice,  along 
with  apricot,  peach  and  pear  nectar,  all  in  cans,  and 
grape  juice  and  cider  in  glass.  Only  a  few  years  ago, 
fruit  juices  in  cans  were  in  the  experimental  stage. 
Now  they  are  packed  exclusively  by  some  concerns. 

PINEAPPLE — Prices  on  Hawaiian  pineapple  were 
brought  out  during  the  week  by  the  various  packers, 
these  to  be  effective  on  shipments  made  not  later  than 
August  15.  The  list,  representing  substantial  advances 
over  the  prices  in  effect  of  late,  is  as  follows : 


No. 

No.  1»4 

No.  2 

No.  211 

8  oz. 

No.  1 

No.  10  No.  10 

Tall 

Cyl. 

Flat 

in 

in 

Syrup 

Juice 

SLICED 

Fancy  . $2.00 

$1.12 

$1.70 

$  .90 

$7.25 

Fancy, 

in  Juice.. 

1.12  Vj 

Standard...  1.85 

1.071/j 

1.60 

.86 

6.85 

Broken  .  1.80 

1.46 

. 

6.40 

$6.15 

CRUSHED 

Fancy  .  2.00 

1.60 

1.07  Vi 

.70 

.82% 

7.00 

Standard....  1.90 

1.55 

.80 

Fancy 

bakers.... 

6.50 

Fancy 

confectioners 

6.50 

TIDBITS 

Fancy  . 

1.07  Vi 

•67Vi 

7.26 

7.00 

Standard.... 

6.85 

6.75 

A  Iways  Dependable  ! 

OLD  FAITHFUL  BRAND 

Seed  Peas  For  Canning  and  Freezing 

GALLATIN  VALLEY  SEED  CO. 

BOZEMAN,  MONTANA 


5/8  Machine  Made  Hamper 


Q^ualLti^ 


TOMATO  FIELD  HAMPERS 


Five  Types  At  Reasonable  Prices 

Riverside  Manufacturing  Co.,  Inc. 

Murfreesboro,  North  Carolina 


5/8  Hand  Made  Hamper 


** Largest  manufacturers  of  S/8  bushel  canners’  field  hampers  in  the  world” 
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Prices  have  also  been  named  on  juice,  as  follows: 
No.  21/^,  $1.65;  No.  2  tall,  $1.20;  No.  211  cylinder, 
82  Voc ;  8  oz.,  60c ;  46  oz.,  $2.75,  and  No.  10,  $5.50.  Gems, 
Chunklets,  and  cuts  of  a  similar  nature,  offered  under 
various  names,  are  priced  at  $2.00  for  No.  2i/os,  and  at 
$7.25  for  No.  10s. 

FRUITS — The  market  on  California  fruits  is  very 
firm,  with  stocks  proving  rather  lighter  than  has  been 
generally  understood.  Holders  are  not  pushing  sales 
as  replacement  costs  promise  to  be  considerably  higher. 
Especially  firm  are  peaches,  apricots  and  cherries. 
Canners  are  paying  around  7  cents  a  pound  for  Royal 
Anne  cherries  this  season,  both  here  and  in  the  Pacific 
Northwest. 

PEACHES — California’s  cling  peach  estimate  for 
the  season  is  fixed  at  317,000  tons  as  the  result  of  a 
joint  survey  conducted  by  canners  and  growers.  It  is 
estimated  that  there  will  be  263,000  tons  of  No.  1  fruit 
for  canning,  as  against  265,000  tons  last  season,  when 
the  pack  amounted  to  10,236,000  cases.  The  No.  1 
fruit  delivery  estimate  is  reached  by  deducting  17  per 
cent  of  the  total  estimated  tonnage  as  allowance  for 
culls  and  No.  2s,  which  are  not  packed  under  the  in¬ 
dustry  marketing  agreement. 

LABOR — The  liklihood  of  labor  troubles  during  the 
1937  packing  season  seems  to  be  growing  less,  with 
canners  in  some  of  the  more  important  centers  meeting 
with  the  organized  workers  and  coming  to  an  under¬ 
standing  on  wages  and  working  conditions.  The  diffi¬ 
cult  part  of  the  situation  is  the  fact  that  there  is  a 
dual  labor  movement  working  at  odds  with  itself,  con¬ 
fusing  employers  anxious  for  industrial  peace.  Re¬ 
cently,  at  San  Francisco,  while  fruit  and  vegetable 
canners  were  discussing  a  wage  and  hours  schedule 
presented  by  the  new  Stockton  Cannery  Workers’ 
Union,  the  first  closed  shop  agreement  in  the  State 
between  a  plant  owner  and  a  cannery  workers’  union 
was  reached.  An  agreement  has  been  entered  into  be¬ 
tween  the  Workman  Packing  Co.  and  the  Cannery  and 
Preserve  Workers’  Union  of  San  Francisco,  providing 
for  a  closed  shop,  a  40-hour  week,  minimum  wages  of 
50  cents  an  hour  for  women,  65  cents  for  men,  80  cents 
for  kettlemen,  70  cents  for  assistant  kettlemen  and 
warehousemen,  $1  for  shipping  clerks  and  $6.50  a  day 
for  foremen.  Time  and  a  half  is  given  for  overtime 
and  holidays,  with  all  work  done  before  7  a.  m.  and 
after  6  p.  m.  to  be  counted  overtime.  The  Workman 
company  packs  specialties,  featuring  tamales,  and  is 
not  a  member  of  the  California  Processors  and 
Growers’  Association.  The  wage  scale  adopted  will 
closely  approximate  that  to  be  paid  by  the  canning 
industry  in  general  in  California  this  season. 

Since  the  signing  of  this  agreement,  canners  in  the 
Sacramento  area  have  agreed  to  recognize  a  cannery 
workers  union  of  the  American  Federation  of  Labor  as 
bargaining  agent  for  the  more  than  7,000  workers 
there.  The  agreement  provides  that  workers  organize 
and  elect  officers  and  a  negotiating  committee  June  15. 
Negotiations  are  to  be  concluded  by  July  15,  with 
wages  retroactive  to  June  15, 


CROP  REPORTS 

(Continued  from  page  10) 

JUNCTION  CITY,  KY.,  June  1, 1937 — ^We  have  approxi¬ 
mately  a  normal  acreage  this  year,  but  were  compelled 
to  raise  the  prices  paid  to  growers  in  order  to  secure 
it.  Plants  are  getting  into  the  field  late,  due  to  wet 
weather  up  until  the  last  week.  Probable  pack  about 
normal. 

PADUCAH,  KY.,  June  3,  1937 — Planting  about  two 
weeks  late.  Expect  to  get  out  about  same  acreage  as 
the  last  five  years,  depending  on  the  weather  from  now 
on.  We  are  paying  $4.00  more  per  ton  than  last  year. 
Farmers  are  not  anxious  to  plant  tomatoes ;  other  crops 
more  profitable. 

SWEDESBORO,  N.  J.,  June  5,  1937 — Crops  from 
Southern  New  Jersey  appear  very  favorable  at  this 
writing.  Of  course,  we  are  a  trifle  behind  last  season, 
due  to  the  fact  that  we  had  a  late  spring  this  year,  but 
the  outlook  is  good.  Have  plenty  of  moisture  and  the 
weather  is  ideal,  making  all  crops  advance  rapidly. 

LUCKY,  PA.,  June  5, 1937 — Acreage  same  as  last  year. 
Need  rain.  Very  few  fields  set  as  yet. 

OGDEN,  UTAH,  June  1,  1937 — Planting  is  now  com¬ 
pleted  and  crop  is  100  per  cent  at  present. 

PLEASANT  GROVE,  UTAH,  June  1,  1937 — Plantings  just 
been  completed.  Acreage  in  our  district  is  ten  to 
fifteen  per  cent  under  1936.  Plants  have  been  set  out 
under  very  favorable  circumstances  and  it  looks  like 
we  will  have  a  normal  production  on  the  acreage 
planted. 

COLUMBUS,  wis.,  June  7,  1937 — Plants  were  set  out 
last  week  and  planting  is  about  completed  now. 

OTHER  ITEMS 

MOSSYROCK,  WASH.,  June  1,  1937 — Blackberries: 
Very  late  crop;  no  signs  of  bloom  as  yet. 

SHEBOYGAN,  WIS.,  June  7,  1937 — Beets:  Favorable 
moisture  conditions  are  getting  this  crop  off  to  a  good 
start,  which  indicates  that  beets  will  not  be  overly 
large  in  size. 

jc 

NACKET  PACKING  CORPORATION’S  plant  at  Hidden  In¬ 
let,  Alaska,  was  destroyed  by  fire  to  the  extent  of 
$400,000  damages  on  May  26th. 

CAMPBELL  SOUP  COMPANY  is  Spending  some  $200,000 
for  additions  to  the  Camden,  New  Jersey  plant,  includ¬ 
ing  a  five  story  can  manufacturing  building  on  Cooper 
Street  with  a  floor  area  of  80,000  square  feet.  Another 
extension  will  have  an  area  of  130,000  square  feet.  A 
cooling  plant  and  loading  platform  are  also  being  built. 
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CANNED  FOOD  PRICES 


.66  .60 
.96  1.26 

3.76  4.26 


All  Prices  quoted  F.  O.  B.  Factory 

Prices  given  represent  the  high  and  low  canners’  selling  price 
of  the  current  week,  subject  to  customary  cash  discounts. 
Quotations  per  dozen  unless  otherwise  noted.  “Eastern” 
quotations  for  Atlantic  Coast  States  east  of  Ohio  River; 
“Central”:  Central  States  West  of  Ohio  River  to  Mountain 
States;  “West  Coast”:  Mountain  and  Pacific  Coast  States. 

Quotations  on  this  page  are  for  spot  goods.  For  future 
quotations  see  market  reports. 

Canned  Vegetables 


ASPARAGUS 

Whit*  Colossal,  No.  2V4 . 

Large,  No.  2V^ . . 

Medium,  No.  2V4~»»>"— 

Green  Mam..  No.  2  ro.  cans... 
Medium,  No.  1  tall................. 

Large,  No.  2 . . . . 

Tips,  White,  Mam.  No.  1  sq.. 

Small,  No.  1  sq - - - - 

Green  Mam.,  No.  1  sq....... 

Small.  No.  1  sq................ 

BAKED  BEANS 

16  os.  . . . . 

No.  2^4  - 

No.  10 _ _ _ 

STRINGLESS  BEANS 
Fancy  Cut  Green,  No.  2....... 

No.  10 . . 

Ex.  Std.  Cut  Green.  No.  2.... 

No.  10 . . 

Std.  Cut  Green,  No.  2.... — ... 

No.  10 . . . . 

Fancy  Whole  Green,  No.  2.... 

No.  10 . . . 

Ex.  Std.  Whole  Green.  No.  2. 

No.  10 . . 

Std.  Whole  Green.  No.  2. _ ... 

No.  10 . . . . 

Fancy  Cut  Wax,  No.  2......... 

No.  10 . . . . 

Ex.  Std.  Cut  Wax,  No.  2...... 

No.  10 . . . 

Std.  Cut  Wax,  No.  2........... 

No.  10 . . 

Fancy  Whole  Wax,  No.  2 _ 

No.  10 . . 

Ex.  Std.  Whole  Wax,  No.  2. 

No.  10 . . 

Std.  Whole  Wax,  No.  2 _ 

No.  10 . . 

Red  Kidney.  Std.  No.  2 _ _ 

No.  10 . . 

LIMA  BEANS 

No.  2  Tiny  Green _ ........... 

No.  10 _ _ 

No.  2  Medium  Green.. _ ....... 

No.  10 . . 

No.  2  Green  &  White...._.._.« 

No.  10 . . 

No.  2  Fresh  White . . 

No.  10 . . 

No.  2  Soaked . . 


CANNED  VEGETABLES— Continued 


4.60  6.00 

.85  .90 

4.00  4.86 


Central 

West  Coast 

Low 

High 

Low 

High 

2.96 

3.05 

3.05 

3.15 

2.95 

3.05 

3.00 

3.25 

3.00 

3.10 

1.60 

1.60 

2.76 

2.80 

2.95 

3.05 

2.86 

2.95 

2.76 

2.85 

2.65 

2.75 

2.50 

2.60 

.60 

.66 

1.00 

1.10 

3.76 

4.00 

•••SM* 

.86  .871/2  .76 

4.36  4.60  8.76 


BEETS 

Whole,  No.  2^ . 

No.  2% _ 

Std.  Cut,  No.  2.. _ _ 

No.  2% _ 

No.  10 _ _ _ 

Ex.  Std.  CuL  No.  2.....,,.. 

No.  2% _ 

No.  10 _ 

Std.  Sliced,  No.  2 _ 

No.  2% _ 

No.  10 _ 

Ex.  Std.  Sliced.  No.  2 _ 

No.  10 . . . 

CARROTS 

Std.  Sliced,  No.  2 _ 

No.  10 _ _ _ 

Std.  Diced.  No.  2 _ 

No.  10 _ _ _ ... 

PEAS  AND  CARROTS 

Std.  No.  2 . . . 

Fancy  No.  2... . . 

CORN— Wholegrain 

Yellow,  Fancy  No.  2. . . 

No.  10 _ 

Ex.  Std.  No.  2 _ 

No.  10 _ ... _ 

Std.  No.  2 _ 

No.  10 _ 


.86  .85 

4.26  . 

.66  .76 


1.00  _ 

1.20  _ 

.86  .85 

1.16  1.16 
4.26  4.25 


.86  .90 

3.60  3.76 

,76  .77% 


4.26  4.36 

.96  .96 

1.26  1.26 

4.60  4.60 


.86  - 

4.60  4.60 

.76  .76 

8.76  8.76 


1.20  1.40 

_  7.00 


Wholegrain — Continaed 

White,  Fancy  No.  2..........».. 

No.  10 _ _ 

Ex.  Std.  No.  2...._ . . 

No.  10 . . 

Std.  No.  2 _ 

No.  10 _ 

Shoepeg,  Fancy  No.  2......... 

No.  10 . . . 

Ex.  Std.  No.  2 _ ............... 

No.  10 . . . . 

Std.  No.  2 . . . 


Eastern 
Low  High 


1.00  1.07% 


CORN — Creamstyle 

Yellow,  Fdncy  No.  2 _ _ 

No.  10 _ 

Ex.  Std.  No.  2 _ 

No.  10 _ 

Std.  No.  2 _ _ 

No,  10 _ 

White,  Fancy  No.  2........ 

No.  10 _ 

Ex.  Std.  No.  2......>...... 

No.  10 _ 

Std.  No.  2 _ 

No.  10 _ 

HOMINY 

Std.  Split,  No.  1,  TalL... 

No.  2% _ 

No.  10 _ 


...... 

....... 

lOs 

— 

........ 

.80 

.86 

.85 

1.10 

.90 

PUMPKIN 

8.76 

3.36 

Std., 

No. 

2.... 

.86 

.96 

Std., 

No. 

2% 

8.60 

No. 

8... 

No. 

10 

•e*.... 

MIXED  VEGETABLES 

Fey.,  No.  2 . . 

No.  10 _ 

Std..  No.  2 _ 

No.  10 . . 

OKRA  AND  TOMATOES 

Std.,  No.  2 _ 

No.  10 _ 

PEAS 

No.  2  Fancy  Sweets,  2s.........._ 

No.  2  Fancy  Sweets,  8s............ 

No.  2  Fancy  Sweets,  ds...........^ 

No.  i.  Fancy  Sweets,  6s.........._ 

No.  2  Ex.  Std.  Sweets,  2s......„» 

No.  2  Ex.  Std.  Sweets,  8s......„.. 

No.  2  Ehc.  Std.  Sweets,  4s.......... 

No.  2  Ex.  Std.  Sweets,  6s...._„_ 

No.  2  Std.  Sweets,  2s............„.... 

No.  10  Std.  Sweets,  2s . . 

No.  2  Std.  Sweets,  3s . . 

No.  10  Std.  Sweets,  8s........... 

No.  2  Std.  Sweets,  4s . . 

No.  10  Std.  Sweets,  4s.............. 

No.  2  Std.  Sweets,  6s . . 

No.  10  Std.  Sweets,  6s........... 

No.  2  Fey.  Alaskas,  i« — 

No.  2  Fey  Alaskas,  2s . . 

No.  2  Fey.  Alaskas,  8s _ ..... 

No.  2  Ex.  Std.  Alaskas,  ls»... 
No.  2  Ex.  Std.  Alaskas,  2s....... 

No.  2  Ex.  Std.  Alaskas,  8s........ 

No.  2  Ex.  Std.  Alaskas,  4s _ 

No.  2  Ex.  Std.  Alaskas.  6s. . . 

No.  2  Std.  Alaskas.  8s _ ........ 

No.  10  Std.  Alaskas,  8s . . 

No.  2  Std.  Alaskas,  4s . . 

No.  10  Fey.  Alaskas,  4s........... 

No.  10  Ex.  Std.  Alaskas,  8s _ 

No.  10  Std.  Alaskas,  4s . . 

No.  2  Std.  Alaskas.  68........... 

No.  10  Std.  Alaskas,  6s.......... 

No.  2  Ungraded.^..... _ _ _ ... 

Soaked,  2s............... — . — .. 

lOs  _ ....... 

Blackeye,  2s,  Soaked _ _ _ ... 


.86  .90 

4.26  4.60 

.66  .76 

3.60  4.00 


SAUER  KRAUT 

Std.,  No.  2 . 

No.  2% . 

No.  8 _ 

No.  10 _ 


SPINACH 

Std.,  No.  2. . 

No.  2% - 

No.  10 _ 


SUCCOTASH 

Std.  No.  2,  Gr.  Com,  Dr.  Limas. 
Std.  No.  2,  6r.  Corn,  Fr.  Limas. 
Triple,  No.  8 _ 


Central 
Low  High 


.72%  .76 
2.16  2.36 


West  Coast 
Low  High 


1.35 

1.60 

1.35 

1.45 

1.20 

1.40 

1.30 

1.40 

1.16 

1.35 

1.20 

1.30 

1.10 

1.30 

1.16 

1.25 

1.20 

1.40 

1.20 

1.80 

. 

1.10 

1.30 

1.15 

1.25 

....... 

1.00 

1.26 

1.16 

1.20 

....... 

1.00 

1.20 

1.10 

1.16 

1.10 

1.25 

•Mssse 

....... 

6.26 

-IT 

•• 

.96 

1.26 

1.16 

1.20 

....... 

.....M 

6.60 

6.26 

6.26 

•  M.... 

.90 

1.00 

1.00 

1.10 

M..... 

••MM. 

6.60 

6.00 

6.26 

...MM 

.90 

1.00 

1.10 

1.20 

MM... 

6.60 

4.60 

4.60 

1.40 

1.85 

.....M 

1.86 

1.76 

1.86 

1.46 

1.26 

1.40 

1.26 

1.86 

1.36 

1.60 

1.30 

1.60 

. 

1.20 

1.80 

1.05 

1.30 

1.20 

1.40 

1.10 

1.00 

1.10 

1.16 

1.26 

1.00 

1.00 

1.10 

1.05 

1.10 

1.00 

1.06 

.87% 

1.00 

.90 

1.00 

1.05 

1.10 

4.50 

6.25 

5.50 

.82% 

.90 

.90 

1.00 

1.00 

1.05 

eiio 

•  MMM 

•  M«M« 

L25 

4.76 

6.00 

6.50 

M.MM 

. 

.87% 

.90 

. 

4.60 

4.76 

.82% 

.90 

.90 

.96 

.46 

.60 

.66 

.60 

.66 

.67^ 

2.60 

2.76 

8.20 

8.40 

.70 

.76 

. 

8.60 

8.7.') 

.60 

,70 

.76 

.90 

1.16 

.76 

1.00 

•  ••■•M 

.76 

.96 

. 

....... 

3.00 

2.75 

3.00 

2.76 

3.00 

.76 

.86 

.90 

i.oo 

.96 

1.00 

2790 

IZ 

8.10 

Fii 

ZI 

1! 

.70 

.86 

.65 

.70 

1.07%  1.121 

.90 

1.15 

.90 

1.00 

1.36 

1.40 

8.26 

3.76 

3.00 

3.26 

4.20 

4.86 

1.05 

1.20 

_ 

_ 

•  MMM 

•MMM 

•  MMM 

.96 

1.00 

MMM. 

MM.M 
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CANNED  FRUITS— Conttanwl 


CANNED  FRUITS— OattMtd 


Ektftern 
Low  Hish 


Central 
Low  HiKh 


West  Coast 
Low  Hish 


Eastern 
Low  HiKh 


Central 
Low  High 


West  Coast 
Low  High 


SWEET  POTATOES 

Std.,  No.  2.  Dry  Pack . 

No.  2% . . 

No.  8 . . 

No.  10«- . — - - 

Std..  No.  2.  Syrup  Paek..„... 

No.  2Vi . . 

No.  8 . «... 

No.  . . 

TOMATOES 

Fancy,  No.  2 . . 

No.  2% . . 

No.  8 — . . 

No.  10 . . 

Ex.  Std..  No.  1 - 

Ho. 

No.  8 . . 

No.  10 . 


.86 

1.86 

1.46 


1.36 

1.46 


Std..  No.  1.. 


No.  8 . — 

No.  10 . . . - .  3.20 

TOMATO  PUREE 
Std.,  No.  1.  Who.  St.  1.04.. 

No.  10 .  2.85 

Std..  No.  1,  Trim  1.086 . 

No.  10».. . 

TOMATO  JUICE 

No.  1 . 

No.  2. . 

No.  10_.. . 

TURNIP  GREENS 

No.  2 . . 

No.  2% . - 

No.  10 . . . 


FRUITS  FOR  SALAD 
Fey.,  No.  2V4 . 


No. 


...SMS 

.80 

.85 

— 

.80 

1.16 

1.26 

3.60 

3.60 

3.65 

3.76 

3.26 

8.26 

4.00 

.66 

.66 

.72% 

.75 

.77% 

.80 

1.00 

1.00 

1.00 

1.06 

1.17%  1.20 

3.20 

3.50 

3.50 

3.65 

.40 

2.85 

3.26 

4.00 

.37% 

2.76 

8.00 

.40 

.40 

.46 

.60 

.70 

.70 

.70 

.76 

2.60 

3.00 

2.76 

8.26 

.76 

.67% 

.70 

.96 

.96 

1.00 

3.76 

3.76 

3.00 

3.25 

Solid 

Pack 

.96 

1.10 

1.30 

1.45 

4.00 

4.60 

8.60 

8.60 

CKBERRIES 

No.  2  . 

10.  watiw  . . 

6.60 

.,  Syrup . . . . .  . . 

2.46 

8.60 


2.66 

8.76 


BLUEBERRIES 

No.  2 . 

No.  10 . 


1.76 

7.00 


1.86 

7.00 


10.00  10.60 


With  puree 

.62%  . 

.70  . 

.87%  . 


3.00 

3.60 

3.60 

3.00 

3.25 

.60 

.621 

.77% 

.80 

8.00 

3.26 

CHERRIES 

Std..  Red.  Water.  No.  2 . 

Std.,  White,  Syrup,  No.  2 .  . 

Ex.  Std.,  Preserved,  No.  2 .  . 

Red  Sour  Pitted,  No.  2 .  1.80  1.36  . 

Red  Sour  Pitted,  No.  10 .  10.00 

R.  A.,  Fey.,  No.  2% . . .  . 

Choice.  No.  2% .  . 

Std.,  No.  2% . 


GOOSEBERRIES 

Std.,  No.  2 . 

No.  10 . 


12.00 


RASPBERRIES 
Black,  Water,  No.  2.. 

No.  10 . 

Red,  Water,  No.  2 . 

No.  10 . . . 

Black,  Syrup,  No.  2.. 
Red,  Syrup.  No.  2 . 


Canned  Fruits 


APPLES 


No.  10,  waUr . 

No.  10.  standard  heavy  paek..„ 

4.00 

4.26 

4.10 

4.60 

APPLE  SAUCE 

.80 

1.00 

.90 

1.00 

4.00 

6.00 

.70 

■  No.’  10 . . . . 

4.60 

4.76 

3.60  4.00 

4.60  _ 


STRAWBERRIES 

Ex.  Prea.,  No.  1 . 

No.  2 . 

Pree.,  No.  1 . . 

No.  2 . 

Std.,  Water,  No.  10.. 


‘e.oo 

6.00 

— 

6.50 

...... 

APRICOTS 
No.  2%.  Fancy.... 
No.  2%,  Choice.. 
No.  2%.  Std . 

GRAPEFRUIT 

8  ox . — 

No.  2 . 

No.  6 . 


GRAPEFRUIT  JUICE 

No?*i" 


^lo.  800... ..M...... 

No.  2 - 


PEARS 

Keifer,  Std.,  No.  2% . . 

No.  10 . — . 

Choice,  No.  2% . 

No.  10 . — 

Bartlett,  Fancy,  No.  2% . 

Choice,  No.  2% . . 

Std.,  No.  2% - 

No.  10,  Water..... — ~.... 

No.  10,  Syrup . — 

No.  10  Pie.  S.  P - 


.  ..  2.00  . 

HERRING  ROE 

.  1.60 

1.50 

1.70  1.80 

.  1.75 

1.76 

1  45  1.50 

.  2.00 

2.00 

.  .46  . 

LOBSTER 

Flats,  1  Ih . 

_ _  6.60 

6.60 

.00  .  . 

%  ih 

_ ....  2.25 

3.25 

1.96 

.10  . 

.  2.66  2.76 

%  lb . 

_  1.96 

.62% . 

OYSTERS 

. 96 

1.00 

RO  RO 

.  1.10 

1.10 

7214  RK 

.  1 .90 

2.00 

.60  2.76 

2.26  2.60 

10  OB . . 

_  2.20 

2.20 

PEACHES 

Fey.,  Y.  C..  No.  2% . . 

Choice.  No.  2% . . 

Std..  No.  2% . ..... 

Ex.  Std.,  Slic.  Yel..  No.  1  Tail* 

Seconds,  Yel.,  No.  8 . 

Pies,  unpeeled.  No.  8...... . . 

Peeled,  No.  10.  Solid  Pack.... 

PINEIAPPLE 

Hawaiian,  Slic.,  Fancy,  No.  2.. 

No.  2% . 

Std..  No.  2 . — 

No.  2%.._ . 

Sliced,  Standard.  No.  10.......»_ 

Shredded,  Syrup,  No.  10......„ 

Crushed,  Std.,  No.  10....... 

PINEAPPLE  JUICE 

Buffet . . . . 

No.  211 . 

No.  2 . . . 

No.  2%.. 

46  oz.... 

No.  10.. 


Canned  Fish 


1.25  1.35 

i”ii6  i"60 


1.86 

1.65 

1.72% 

1.50 

1.65 

4.00 

5.50 

6.00 

3.76 

4.00 

1.70 

1.76 

1.60 

1.70 

1.46 

1.60 

1.10 

1.16 

4.76 

6.00 

1.70 

1.70 

2.00 

2.00 

1.45 

1.60 

1.80 

1.85 

6.85 

7.00 

.60 

Selects,  6  os.. 

SALMON 

Red  Alaskas,  Tall,  No.  1.. 

Flat.  No.  % . 

Cohoes,  Tall,  No.  1 . . 

Flat.  No.  1 . . . . 

No.  % . 

Pink.  Tall.  No.  1 . 

Flat,  No.  % . 

Sockeye  Flat,  No.  1 . 

No.  % . . 

Chums,  Tall,  No.  1 . 

Medium,  Red,  Tall . 


.82% 

1.20 

1.65 

2.76 

5.50 


SHRIMP 

No.  1,  Small . 

No.  1.  Medium . 

No.  1,  Large . . . .  . 

SARDINEIS  (Domestic),  Per  Case 

%  Oil,  Key . 3.50 

%  Oil,  Keyless .  2.00 

%  Oil,  Tomato,  Carton . 

%  Oil,  Carton .  .3.70 

%  Mustard,  Keyless .  2.60 

Calif.  Oval  No.  1,  24’b . . . 

Calif.  Oval  No.  1,  48’s . 


TUNA  FISH.  Per  Case 

Fey.,  Yel.,  Is.  24’s . 

Fey.,  Yel.,  Is,  48’8 . 

%s 

%s  . 

Light  Meat,  Is....... 

=== 


3.50 

3.00 


2.35 

2.60 

1.60 

1.90 

1.90 

1.90 

1.16 

1.16 

1.26 

.85 

2.65 

2.66 

1.76 

1.86 

1.16 

1.85 

1.70  1.75 


1.60 

1.70 

3.00 

8.80 

6.02% 

I’l.OO 

12.00 

. 

6.00 

3.86 

4.26 

9.00 

10.65 

6.00 

6.85 

3.60 

8.96 
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WHERE  TO  BUY 


the  Machinery  and  Supplies  you  need,  and  the  Leading  Houses  that  supply  them. 
Consult  the  advertisements  for  details. 


ADHESIVES. 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

F.  G.  Findley  Co.,  Milwaukee,  Wis. 

ADJUSTERS  loi  Detachable  Chains. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

BASKETS,  Picking. 

Riverside  Manufacturing  Co.,  Murfreesboro,  N.  C. 
Baskets,  Wire,  Scalding,  Pickling,  etc.  See 
Cannery  Supplies. 

BEAN  SNIPPER.  Green  String. 

Chisholm-Ryder  Co.,  Niagara  Falla,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BEET  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  B^timore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

BELTS,  Carrier,  Rubber.  Wire,  Etc. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

La  Porte  Mat  and  Mfg.  Co.,  La  Porte,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BLANCHERS,  Vegetable  and  Fruit. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BOILERS  AND  ENGINES.  Steam. 

Berlin-Chapman  Co.,  Berlin,  Wis. 
lames  Leffel  &  Co.,  Springfield,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BOOKS,  on  Canning,  Formuia,  Etc. 

A  Complete  Course  in  Canning. 

How  to  Buy  and  Sell  Canned  Foods. 

A  History  of  the  Canning  Industry. 

The  Almanac  of  the  Canning  Industry. 

All  published  by  The  Canning  Trade,  Baltimore. 
Bottle  Caps.  See  Caps. 

Bottle  Cases,  Wood.  See  Boxes,  Crates. 

Bottle  Corking  Machines.  See  Bottlers  Mchy. 
BOX  (Corrugated)  SEALING  MACHINES. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BOXES,  Corrugated  Liner-Joint. 

David  Weber  &  Co.,  Philadelphia,  Pa. 

BOXES,  Lug,  Field,  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

BOXING  MACHINES. 

Burt  Machine  Co.,  Baltimore,  Md. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Westminster  Mach.  Co.,  Westminster,  Md. 

BROKERS. 

Phillips  Sales  Co.,  Cambridge,  Md. 

Buckets  and  Pails,  Fibre.  See  Corr.  Paper 
Products. 

Buckets  and  Pails,  Metal.  See  Enameled  Buckets. 
Buckets,  Wood.  See  Cannery  Supplies. 

BURNERS.  OU,  Gas,  Gasoline,  Etc. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Can  Conveyors.  See  Conveyors  and  Carriers. 
Can  Fillers.  See  Filling  Machines. 

CAN  MAKERS'  MACHINERY. 

Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

Can  Markers.  See  Stampers  and  Markers. 

CANNED  FOODS. 

Hiillips  Packing  Co.,  Cambridge,  Md. 

Phillips  Sales  Co.,  Cambridge,  Md. 

CANS,  Tin,  AU  Kinds. 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Crown  Can  Co.,.  Philadelphia,  Pa. 

Heekin  Can  Co.,  Cincinnati,  Ohio. 

National  Can  Co.,  Inc.,  New  York-Baltimore. 
Phelps  Can  Co.,  Baltimore,  Md. 

Phillips  Can  Co.,  Cambridge,  Md. 

CAN  SEALING  COMPOUND. 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

CAN  TESTING  MACHINERY. 

Cameron  Can  Machinery  Co.,  Chicago,  Ill. 


CAN  WASHING  MACHINES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CANNERY  SUPPLIES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

Can  Stampers.  See  Stampers  and  Markers. 

CAPPING  MACHINES,  Soldering. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Capping  Steels,  Soldering.  See  Cannery  Sup. 

CARRIERS  AND  CONVEYORS,  Spiral. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Catsup  Machinery.  For  the  preparatory  work: 
see  Pulp  Mchy.;  for  bottling:  see  Bot.  Mchy. 

CHAIN  ADJUSTERS. 

F.  Hamachek  Machine  Co.,  Kewaunee,  Wis. 

Chain  Belt  Conveyors.  See  Conveyors. 

^ain  for  Elevating,  Conveying.  See  Conveyors. 
Checks,  Employers'  Time.  See  Stencils. 

Chutes,  Gravity,,  Spiral.  See  Carriers. 

CLEANING  AND  GRADING  MACHY.,  Fruits. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

Cleaning  and  Washing  Machines,  Bottle.  See 
Bottlers'  Machinery. 

Cleaning  Machines,  Can.  See  Can  Washers. 

CLOCKS,  Process  Time. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CLOSING  MACHINES.  Open  Top  Cans. 

Cameron  Can  Mchy.  Co.,  Chicago,  III. 

Coils,  Copper.  See  Copper  Coils. 

CONVEYORS  AND  CARRIERS,  Canners. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

La  Porte  Mat  &  Mfg.  Co.,  La  Porte,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

COOKERS,  Continuous,  Agitating. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore,  Md. 

Cookers,  Retorts.  See  Kettles,  Process. 
COOLERS,  Continuous. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

COPPER  COILS,  for  tanks. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Copper  Jacketed  Kettles.  See  Kettles,  Copper. 
CORN  COOKER-FILLERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Gang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CORN  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 


CORN  HUSKERS  AND  SILKERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 

CORN  SHAKERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CRANES  AND  CARRYING  MACHINES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CRATES,  Iron  Process. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CUTTERS,  Vegetable,  Mincemeat,  Etc. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

DECORATED  TIN  (or  Cans,  Caps,  Etc.). 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Crown  Can  Co.,  Philadelphia,  Pa. 

National  Can  Co.,  New  York-Baltimore. 

DUSTS  &  SPRAYS  (insect  control). 

Agicide  Laboratories,  Milwaukee,  Wis. 

DUSTS  &  SPRAY — Spreading  Agents. 

Monsanto  Chemical  Co.,  Akron,  Ohio. 

ENAMELED  BUCKETS.  PAILS,  Etc. 

Food  Machinery  Corporation,  Hoopeston,  III. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Engines,  Steam.  See  Boilers  and  Engines. 

ENSILAGE  DISTRIBUTORS. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

EVAPORATING  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

EXHAUST  BOXES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

FACTORY  TRUCKS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

FIBRE  CONTAINERS  for  Food  (not  hermetically 
sealed). 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Filling  Machines,  Bottles.  See  Bottlers'  Mchy. 
FILLING  MACHINES,  Can. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  ni 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

E.  J.  Judge,  Alameda,  Cal. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

FINISHING  MACHINES,  Catsup,  Etc. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  IlL 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

GENERAL  AGENTS  for  Machinery  Mfrs. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

GLASS  LINED  TANKS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Gravity  Carriers.  See  Carriers  and  Conveyors. 
Hoisting  and  Carrying  Machines.  See  Cranes. 
Hullers  and  Viners.  See  Pea  Hullers. 

Huskers  and  Silkers.  See  Com  Huskers. 
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HYDRAULIC  CONVEYING  EQUIPMENT. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Scott  Vlner  Co.,  Columbus,  Ohio. 

INSECTICIDES. 

A^icide  Laboratories,  Milwaukee,  Wis. 
INSURANCE,  Canners. 

Canners'  Exchange,  Lansing  B.  Warner,  Chicago. 
Jacketed  Kettles.  See  Kettles,  Copper. 

JACKETED  PANS.  Steam. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ul. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

KETTLES,  Copper,  Plain  or  Jacketed. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Kettles,  Enameled.  See  Glass-Lined  Tanks. 


KETTLES,  Process. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  ul. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

KNIVES,  Miscellaneoiu. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 


KRAUT  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


KRAUT  MACHINERY. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


LABELING  MACHINES. 

Burt  Machine  Co.,  Baltimore,  Md. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Foo^  Machinery  Corooration,  HooTOSton,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Westminster  Mach.  Co.,  Westminster,  Md. 

LABEL  MANUFACTURERS. 

Gamse  Litho.  Co.,  Baltimore,  Md. 

Piedmont  Label  Co.,  Bedford,  Va. 

Simpson  &  Doeller  Co.,  Baltimore,  Md. 

LABORATORIES,  for  Analyses  oi  Goods.  Etc. 
National  Canners  Assn.,  Washington,  D.  C. 

MILK  CONDENSING  AND  CANNING  MCHY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

OYSTER  CANNERS'  MACHINERY. 
Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PAILS  (Rubber). 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

PASTE,  CANNERS'. 

Burt  Machine  Co.,  Baltimore,  Md. 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 
F.  G.  Findley  Co.,  Milwaukee,  Wis. 

F.  H.  Langsenkamp  &  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


PEA  VINE  FEEDERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

PEELING  KNIVES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  6  Co.,  Inc.,  Baltimore,  Md. 

PEELING  TABLES,  Continuous. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PINEAPPLE  MACHINERY. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

POWER  PLANT  EQUIPMENT. 

James  Leffel  &  Co.,  Springfield,  Ohio. 

PRESERVERS'  MACHINERY. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PULP  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PUMPS,  Air,  Water,  Brine,  Syrup. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

RUBBER  GOODS,  Aprons,  Gloves,  Etc. 

M.  L.  Snyder  &  Sons,  Philadelphia. 

SEALING  MACHINES,  Box. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SCALDERS,  Tomato,  Etc. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scalding  and  Picking  Baskets.  See  Baskets. 
Sealing  Machines,  Bottles.  See  Bottlers'  Mchy. 

SEEDS,  Canners',  All  Varieties. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago,  111. 

O.  &  M.  Seed  Co.,  Green  Springs,  Ohio. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

SHEET  METAL  WORKING  MACHINERY. 
Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

SIEVES  AND  SCREENS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SILKING  MACHINES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 


PEA  HULLERS  AND  VINERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Srott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

PEA  AND  BEAN  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

LMnard  Seed  Co.,  Chicago,  Ill. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

PEA  CANNERS'  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  (^rporation,  Hoopeston,  OI. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Srott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 


SPEED  REGULATING  DEVICES  (for  Machines, 
Belt  Drives,  Etc.). 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

E.  J.  Judge,  Alameda,  Cal. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SPRAYS  &  DUSTS  (insect  control). 

Agicide  Laboratories,  Milwaukee,  Wis. 

SPREADING  AGENTS— Dusts  and  Sprays. 

Monsanto  Chemical  Co.,  Akron,  Ohio. 

STENCILS,  Marking  Pots  and  Brushes,  Brass 
Checks,  Rubber  and  Steel  Type,  Burning 
Brands,  Etc. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Steam  Jacketed  Kettles.  See  Kettles. 

Steam  Retorts.  See  Kettles,  Process. 

STIRRERS  FOR  KETTLES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  HI. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 


STORAGE  AND  WAREHOUSING. 

The  Terminal  Warehouse  Co.,  BaltimDre. 

STRING  BEAN  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

B.  I.  Buck  Co.,  Baltimore,  Md. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  HI. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SYRUPING  MACHINES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niaaara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

E.  J.  Judge,  Alameda,  Calif. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Tables,  Picking.  See  Canners'  Machinery. 
TANKS.  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ul. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TANKS,  Glass  lined,  SteeL 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  OI. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

TANKS,  Wooden. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  CANNING  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  01. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  JUICE  MACHINERY. 

Berlin-Chapman  Co.,  Beriin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  01. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  PEELING  MACHINE. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago,  Ill. 

C.  A.  Shuttleworth  Seed  Co.,  Matthews,  Ind. 
Francis  C.  Stokes  &  Co.,  Inc.,  Moorestown,  N.  J, 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

TOMATO  WASHERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  HI. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

VEGETABLE  CUTTERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

VINERS  AND  HUUERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

WAREHOUSING  AND  FINANCING. 

The  Terminal  Warehouse  Co.,  Baltimore. 

Washers,  Bottles.  See  Bottlers'  Machinery. 

WASHERS,  Can  and  Jar. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falla,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

WASHERS,  Fruit,  Vegetable. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Dl. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

Windmills  and  Water  Supply  Systems.  Sea 
Tanks,  Wood. 
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THE  CAN  N  I  NC  TRADE 


Are  Your  Cans  Washed? 

The  Campaign  is  Now  On 

The  departments  of  Health  of  many  States  insist  that  all  cans  must  be  thoroughly  washed 
and  steamed  before  filling  with  food. 

We  can  take  care  of  your  requirements  of  can  washers  and  herewith  show  illustration 
of  two  practical  can  washers  (sterilizers)  which  we  recommend 


The  Wolfinger  Vertical  Sanitary  Can  VV'asher  is  of  the 
utmost  importance  to  Canning  Factories,  as  you  will  readily 
see,  after  studying  its  many  good  qualities.  The  Vertical 
Washer  receives  the  cans  into  machine  in  a  horizontal  posi¬ 
tion  and  replaces  them  in  a  vertical  position  directly  over 
several  swerving  sprays  of  water,  stopping  over  each  spray — 
five  or  more  times— -long  enough  to  receive  a  thorough  clean¬ 
sing  and  drainage.  After  the  washing  process,  the  cans 
pass  over  a  steam  jet  where  they  are  sterilized  and  dried, 
after  which  they  are  again  placed  in  horizontal  position  as 
they  pass  out  of  the  machine  ready  for  filling. 


Fig.  1021 

The  starting  and  stopping  lever  starts  and  stops  machine 
and  the  water  flow  cuts  in  and  out  automatically  wdth  the 
lever.  No  can  will  pass  through  the  w'asher  without  being 
thoroughly  washed  and  sterilized.  There  is  also  a  slipping 
clutch,  in  case  the  filling  device  becomes  clogged  for  some 
reason,  the  clutch  will  slip,  allowing  no  cans  to  pass  over  the 
sprays  until  filler  is  re-started. 

All  machines  can  be  changed — at  a  very  little  extra  cost  to 
owner — from  small  to  larger  or  large  to  smaller  cans  in  10 
to  15  minutes. 


SPECIFICATIONS  FOR  WOLFINGER  SANITARY  CAN  WASHER 


DIMENSIONS — No.  1  Washer  is  4  feet  long,  7  in.  wide 
and  10  in.  high  and  handles  4  to  10  ounce  cans. 

No.  2,  2V6  and  3  Washer  is  .1  feet  long,  9  in.  wide  and 
13>^  in.  high  and  handles  all  size  cans  from  No.  1  to  3. 

No.  10  Washer  is  5  feet  10  in.  long,  1 1  in.  wide  and  15  in. 
high  and  handles  No.  5  and  10  cans. 


PARTS— There  must  be  an  extra  can  feed  part  for 
every  size  can  used. 

Washers  are  substantially  and  neatly  constructed.  The 
hearings  and  pulley  are  equipped  with  brass  bushings. 


For  large  capacity  plants,  we  recommend  the  Wolfinger  Sanitary  Can  Washer 


Fig.  1022 


Robins  Sanitary  Can  Washer  and  Sterilizer 

This  is  designed  to  be  introduced  as  a  part  of  the  can  feed  track  at  any  position 
desired  in  the  track  close  to  the  filling  machines,  the  cans  rolling  through  and  con¬ 
tinuing  on  into  the  can  chute  of  the  machine  or  directly  into  the  machine  as  desired. 

The  cans,  in  rolling  through  this  machine,  are  subjected  to  a  series  of  jets  of 
steam,  which  cleanses  and  sterilizes  them. 

The  chute  is  kept  full  as  far  back  as  this  machine  is  and  as 
each  can  is  fed  into  the  filler,  each  can  going  through  the 
sterilizer  moves  forward  one  space,  thus  getting  about  fourteen 
different  sprays  of  steam. 

The  cans  are  slightly  tilted,  so  they  will  drain. 

The  machine  is  made  adjustable  for  any  size  can  from  No.  1 
to  No.  10. 

Measurements — 1  ft.  width  by  ft.  length. 

For  small  capacity  plants,  we  recommend  the  Robins 
Sanitary  Can  Washer 


Manufacturers  Of  A  General  Line  of  Canning  Machinery 

Write  for  Copy  of  Our  New  No.  600  Catalogue. 

A.  K.  ROBINS  &  CO.,  INC.,  Baltimore,  Md. 


w.r 


One  of  the  last  and  best  thrills  of  college  life  comes  to  the 
graduating  student  when  he  sees  his  name  with  two  letters 
after  it  ...  a  brief  symbol  of  the  years  of  preparation,  of  better 
equipment  for  the  battle  of  life. 

So  also  when  we  add  the  modest  letters  w.  r.  to  the  name  of 
a  variety  on  its  graduation  after  years  of  work  on  our  breed¬ 
ing  grounds,  we  get  the  thrill  of  accomplishment.  Another 
variety  has  been  equipped  with  u'ilt  resistance,  the  better  to 
fight  its  battle  of  life. 


®rouiprH,  Jinr. 

Breeders  and  Growers  of  "Vegetable  Seeds  since  1S5  6 

anpit,  Olnnnprttrut 

Sales  Branches: 

Atlanta  iluhiauapnliB  tCos  Anitrlrs  fHrmpl^is  Galinas 


